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ICENSED 


TO THE 


68 ACRE LANE, LONDON, 5.wW.2. 


LETTERS 


PAI Which shines NEON 
DISPLAY CRAFT L: 


Produce showcards, posters a 
window bills far National Advertisers 
RING: BRI. 787/ 


FACTORIES at BRIXTON & BRIXTON HILL 


EDITOR 


FUTURE OF DAY-GLO 


Mr. Betts, in his article on Day-glo publish- 
ed on Sept 28, writes: “This is where fluorescent 
paint displays do such a magnificent job. They 
reach out and take shoppers by the eyes. They 
can make the eyes tired too, if you spend too much 
time looking at them. Try it.” 

Here he does raise the fundamental advertis- 
ing question: is it more important to be seen... 
or to be understood and accepted? No doubt many 
advertisers would adorn their posters with neon 
tubing if it were cheaper; these people now 
corruscate in Day-glo. But after novelty evapor- 
ates, will the subordination of good design and 
artwork to a single eye-attacking trick, however 
forceful, prove to be worth it? Or will this be 
another instance of the fallacious “I’ve got a 
bigger nameplate than you” spiral? 

Surely Day-glo is most effective - in its 
limited way - only when the other fellow hasn’t 
got it? And when he has, when we have a row of 
posters each superimposing unlimited fluorescence 
on limited design, will the passer-by bear to take 
in their messages? - Graham Catmur, 150, Manor 
Green Road, Epsom. 


“HEADACHE” CURE SOUGHT 


Apropos the interest being shown in the use 
of fluorescent paint with ultra-violet lamps, 
readers may be interested in one of the snags I 
encountered during the winter of 1940-4] when I 
was handling the publicity for the Key-Flat organ- 
isation then situated in Oxford Street. 

The advertising department was housed in the 
ground floecr office, the windows of which were 
shielded from the sky by a wide canopy at first 
floor level; as there could be no infringement of 
the black-out regulations, we installed a large 
showcard in the office well back from the windows 
but visible from the street. An ultra violet 
lamp was then placed to radiate upon it. As the 


working days dug deeper into the hours of darkness 
we were able to judge at first hand its undoubted 
impact on passers-by. At the same time we all 
experienced an unpleasant ‘swimmy’ feeling which 
was the prelude to a crop of headaches. Various 
types of masking were tried to alleviate the dis- 
comfort without impairing the efficiency of the 
sign until the police solved the problem by decid- 
ing that the sigr did after all offend the regula- 
tions governing the blackout and the Government 
made assurance doubly sure by requisitioning the 
entire building! 


Perhaps some of those connected with medicine 
in advertising may be able to suggest a remedy for 
the physical discomfort, which J] am told can lead 
to grave danger to health. - H.S. Morrison, 
Advertisement Manager, The Country Landowners’ 
Association, 24 St. James's Street, S.W.1. 


EGYPTIAN CIRCULATIONS 


The author of the article “The Press, The 
Main Medium in Egypt and the Sudan” (Sept 21) 
states that about half the circulations of the 
Fgyptian Gazette and Egyptian Mail are taken by 
Naafi. This is incorrect. In fact, Naafi in 
the Canal Zone buys no bulk quantities of either 
of these papers. What the author really means, | 
imagine, is that half the circulations are bought 
by British Service people in the Canal Zone. - G. 
G. Turnbull, Public Relations Officer, NAAFI, 
Middle East. 


NO SEA AIR 


Mr. Deshampsneufs, in his article (Sept 21) 
talks about Cairo inhabitants having left the 
town, when he arrived at llpm. to take some sea 
air at Alexandria and Port Said. We Cairenes 
never pop down to the sea like that in summer, 
much as we would like to. It is a long, dusty 
drive by road, taking in each case about three 
hours, and even the train takes two hours - J.O. 


Roe, Devonshire Club, S.W.1. 
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A corner of the 


family market 


It requires a special gift 
to sell from toy cupboard 
corner but JOHN BULL as 
designed to fit the relaxed 
moments of family life. 
Hundreds of thousands of 
harassed housewives sit 
back with JOHN BULL after 
tidying that corner for the 
twentieth time. And JOHN 
BULL goes on selling well 
over a million copies a week. 
As for the advertising — 
housewives know that products 
advertised in JOHN BULL 
are guaranteed, are within 
the range of the family 
purse, and as well fitted to 
their needs as JOHN BULL 
itself. 


Well over a 


million net sales every weck 


. 
ALL-SOUND VALUE AND 4 SQUARE OUAEANTER FOR 4 STRAIGHT LIME e 


Ds ae ae B. “7a Dis “ah 1 eee S * Y . = . 
i eC a 
| pe : he y ' : 
= a 4 : his 
| 3 | Bo 
| . 
. i { 
} e) 
z | ; . Pe a 
: ie 
it 
$ ; 
{ 
: at ; 
: fs , &- 
‘a } t 
: at pare ~ 
z ) aa : 
“ = , — ie . ee e 
: _. ae a eae " 
) anaes : Cee: eae ; 
: r ; ; j . 
‘ e 
oe ; : .) “ 
) ; Bide 
3 ; 4 : ] aa 
3 a - Ai 
t ‘2 a ’ : | . 
' oP 
oe " Ry ig a 
of : Si: AE a f 
: * s at ] ers - 
: a - } ee ge we, 3 : : ie 
4 i} Le % ay ee 
Z _* ois ve a Bb ae Ne 
F zS & a : 
ve SY r 4 '.. eye : _ : 5 
_ i ue | ae - 
: f es - 
"Sh SI ’ ‘ Ay: n¢ ; At: sr 
- A. _ | Ee et, 4 ae | | 
% wo Bk | 
. Ses Pe . 
a ~ ss ” ~~ 
-O&i&& SS 
: SY 43 we . 
fn a, se 
ae PRULIP EMANUEL, ADVERTISEMENT DIRECTOR, ODHAMS PRESS LTD, 96-98, LONGO ACRE, LONDON, w.C.2 -- 
£e : 
a 


2 ADVERTISER'S WEEKLY 


for thought... 
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When you are planning a campaign aimed 
at the family, the Sunday Pictorial must 
cbviously appear near the top of any 
schedule. With an average weekly sale of 
5,093,93§, it goes into homes all over the 
country on the day when the whole family 
have time to read advertisements at leisure 
Mather and Crowther Ltd. must have had 
these facts in mind when they booked space 
in the Sunday Pictorial for Outspan Oranges 
No doubt they found food for thought, too, 
in the Pictorials space rate—only © 84d. per 


inch per thousand 
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1951 CONFERENCE PLANS REVEALED 


Plans - yet to be approved - for the 195] 
Advertising Conference to be held in London, July 
7 | were revealed by F. P. Bishop, chairman of 
the programme committee, when he addressed members 
of the London Association of Rritish Empire News- 
papers Overseas. He said the proposals were still 
in the ‘ideas’ stage. 

The committee’s present choice of theme was 
‘The Tasks of Advertising in a Free World’. The 
business part of the programme would run from Mon- 
day morning to Friday morning and would be packed 
with solid discussion. There would also be an 
exhibition and special gatherings. 

Wednesday would be devoted principally to the 
clubs with, as their guests, the advertising youth 
of the world. This scheme had caught the imagi- 
nation of Europe, the Dominions and America. -Ad- 
vertising associations in the different countries 
would select a number of young people engaged in 
advertising who could not normally afford the time 
of money to attend a conference of this sort. 
From the moment they arrived in England, the A. A, 
and the clubs would entertain them. Wednesday 
would be a red letter day, inspiring the young ad- 
vertising men and women of the world. 

For the principal sessions of the conference 
it was proposed to break down the tasks of adver- 
tising under three main headings: How advertising 
can help to promote world trade and understanding; 
the task of advertising in providing better ser- 
vice to the consumer; and how advertising can im- 
prove standards of design, methods and techniques, 

Time would also be provided for sessions cov- 
ering the publishing of newspapers and periodica- 
ls, the trade Press and magazines, posters, print- 


ing, advertising agents, and even the ‘poor bligh- 
ted advert isers’ as Lord Mackintosh had described 
them. 

It had been suggested that the Friday morning 
meeting should consist of 15 hy 
rapporteurs to the full assembly discussing the 
outstanding lessons that had been derived from the 
various sessions, 

From the discussions of this great gathering 
of world advertising men there would be framed a 
declaration of what they conceived to be the tasks 
confronting advertising. 


minute statement 


Lord Mackintosh said 2,500 were expected to 
attend the conference - at least half of them fro# 
abroad. It must be a real business conference 
with a full exchange of views and know ledge. 

He said advertising was entering a new phase 
and emphasis must be placed on the good it could 
do. 

‘If the public lose their confidence and 
faith in advertising, we are all sunk; 
blic finds that it can trust advertising, we wil! 
all benefit’. 

FESTIVAL PUBLICITY: WHERE THE 
MONEY WILL GO 


if the pue 


Details have been annoum ed of how some ot 
the money will be spent on Festival of Pritain 
publicity. Outside Britain £110,000 is to be spe- 
nt innewspaper and magazine space 
including the U.S.A., by next April. A further 
£90,000 is being spent at home, and other 
will be used at home and abroad. Parliament 1 
to be asked to sanction further spending in the 
next. financial year. 


in 35 countrie 


media 


ee ______, 


ON OTHER PAGES 
Late News 3h 


What Outdoor Industry 
Will Tell Mr. Dalton 15 


Outdoor Advertising 
Commentary 


Advertising Films 


Mainly Personal 
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LONDON COMPOS ITORS RESUME WORK 
ERS PLAN TO MAKE UP_LEEWAY 


With the London compositors back at work on 
Wednesday, advertisers and agents ar: repering for 
wreatly increased activity with the resumpt ior of 
normal production methods, 

Some campaigns have been completely lost, and 
there has been delay in the preparation of Christ- 
mas campaigns. Production managers, anticipating 
the end of setting troubles, plan less hand lette- 
ring, and the use of advertisements set in the 
provinces, 

The conclusions of the Court of Inquiry into 
the dispute have been virtually accepted by the L. 
S.C. and the London Master Printers Association. 
Direct negotiations are to be resumed tomorrow 
(Friday). The L.S.C. have rejected proposals for 
the admission of adult trainees, but they have su- 
geested an alternative scheme, which the master 
printers are expected to accept. 


PUBLICITY MEN SEEK OXFORD 
YOTES TODAY 
Two publicity men oppose each other in the 
Oxford by-electian today (Thursdey). 
Tory is Lawrence Turner. Recently appoi- 
nted chairman and director of Campbell, George & 
Co., Ltd., advertising agents, he is also a direc- 


ADVERT IS - 


tor of his family’s paint business, of J.G. Ford 
e& Son, wine merchants, and of Fnglish, Scottish 
and Overseas Trust. 

Labour candidate is Sydney Kersland Lewis, 
for nine years P.R.O., Associated British Picture 
Corporation, and previously managing director of a 
cinema circuit. At the Genera! | 
mnsuccessfuly for S.F.Leicester. 


ection he stood 


HEYWOOD RETIRES, HAMILTON BECOMES 
KEMSLEY EDITORIAL DIRECTOR 

H.N. Heywood, a director of Ke l 

s and chief London editor of its provincial pap- 

rs, has retired. C.D. Hamilton, persona! assist- 

nt to Viscount Kemsley, has been appointed to the 

ew post of editorial director of the Kemsley gro- 


News pape - 


Pp. 
, Mr. He ywood had been associated with the com- 
pany for over thirty five years, including fifteen 
years as a director, and he had held many import - 


ant offices in the industry. 

Mr. Hamilton was before the war on the edito- 
rial staff of the Evening Gazette, Middlesbrough 
and the Newcastle Fvening Chronicle andNorth Mail. 


NEWSPRINT: £41 A TON NOW 

The new equalised price of newsprint, follow- 
ing the increase of £4. 2s. fd. a ton for home 
manufactured newsprint, is £4] a ton for 14 lbs 
demy 500’s, effective on home manufactured and 
overseas newsprint on all tonnage licensed for the 
period beginning November 5, and on tonnage licen- 
sed in the preceeding period, as advances. 


WALKIE-TALKIES USED BY SHELL FILM UNIT 
Ten cameramen, equipped with walkie-talkie 
sets and controlled from the top of Snaefel] moun- 
tain, were employed in the making of Isle of Man 
T.T., 1950, Shell Falm Unit film which had its 
world premiere last Thursday. 


November 2, 1950 


3] FEST. 


This new Festival typeface, designed for the 
Festival of Britain at London Press Exchange and 
manufactured by the Monotype Corporation is to be 
used in Festival advertisements all over the world 
It has already appeared in Australia. The face 
has been designed so that it may also be used ef- 
fectively for metal signs outside the Festival 
tuildings. The type is restricted to italic capi- 
tal in display sizes. It will be available for 
general use after the Festival. 


CURRENT ADVERTISING 


W. Symington & Co., soup makers, have launch- 
ed an offer of a 5-piece children's table-service 
for 2/lld and two 74d. packet fronts or five 3d. 
packet fronts, open till March 31, 1951. 
announcement ads. in nationals, Sundays, London 
evenings, Radio Times, and Womans Own are being 
placed by Mather and Crowther. 

Accounts moving to: George Cuming, Alexander 
Duckham & Co. Ltd.; provincial campaign for motor 
oil and Adcoids. --- Reid, Walker Advertising, A. 
S. Jenkinson, caravan constructors; motoring and 
caravan journals. 

New Accounts to: Morisons Press Advertising 
Service, Porterprint Ltd.; campeign for Kan-lU-Go 
card game in Sundays, general interest magazines 
and trade Press. --- Matbro Fork Lift Truck; me- 
chanical handling and Overseas Daily Mail. 

New campaigns for: New A. C. oi] filter ele- 
ment leading to extended national scheme mext year 
(Foote, Cone & Belding). --- Wipac spark plug be- 
ing introduced by Wico-Pacy Sales, motoring and 
trade Press; Wyresoles non-skid tyres recently 
launched by Tyresoles Ltd., nationals, Sundays, 
motoring, trade Press; Cactus Shoes’ new range 
from January, in media not vet fixed (Stowe & Bow- 
den). ---Ebe bath preparations, class women’s jou- 
rnals (C. Vernon & Son).--- Sloan’s liniment, nat- 
ionals, Sundays, provincials, weekly magazines (C. 
Mitchell & Co.). --- Owaltine Chuckles, solid food 
for babies, introductory scheme, trade Press (Saw- 
ard, Baker).--- Alligator Rainwear, nationals, 
Sundays, women’s weeklies and monthlies, and Pic- 
ture Post merchandising scheme, February - Decem- 
ber, 1951 (Scott-Turner). --- Lin-Can fruits and 
vegetables, natural No. | peas and Woppa Peas, fu- 
11 colour spaces, national magazines, supported by 
provincials and l6-sheet posters; Vulfix shaving 
brushes, nationals; Homepride self-raising flour, 
provincials and posters (fF. John Roe, Manchester). 


Large 


DRAYTON TAKES OVER 


Brigadier Michael Wardell, yoint vice-c hair- 
man, Daily Express, who has resigned as chairman 
and managing director of Country and Sporting Pub- 
lications, publishers of Sporting Record, is in 
Canada. Harold Drayton, chairman of Argus Press, 
has been appointed chairman of the company in suc- 
cession. A new managing director has not yet been 
appointed, Brigadier Warde!! purchased the Sport- 
ing Record in December 1944 and sold it to Argus 
Press in May 1949 by when the circulation was more 
than 400,000. 
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How to run a 
Sleep Shop has 
been the theme of 
several recent features 
in “FURNISHING,” 
designed to help Re- 


tailers sell Bedding 
These were typical of the 


way this go-ahead trade 
magazine supplies its 
readers with selling ideas 
Strong reader interest 
makes *“*“FURNISHING”’ 
the ideal medium for 
advertising addressed to 
all branches of the retail 
furnishing trade. 


Ancther bedding feature in the January issue of "-FURNISHING’ will show 
the latest ranges of Mattresses available to the Home Trade. 
In this issue there will also be an interesting article on Kitchen Furniture. NOW is the 
time to reserve space for your clients in this 
important New Year Number 


Furnishing 


THE MAGAZINE FOR THE FURNISHING TRADE 


For details of advertisement space available pleas 
apply to Edgar S. Sibun. Advertisement Directo: 


The National Trade Pri Limited 


Drury House, Russel! Street. London. W.C? Tel TEMple Bar 4422 


Northern Office 12 St. Ann Square fa ster Tei Peansgate 3277/9 
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What a magical phrase it is — a universal Open Sesame 
— penetrating into every country in the world. No 


broadcasting organisation anywhere enjoys a greater 


reputation Se of trust than the BBC and with the 
*" 
introduction Y \ of this journal of the BBC Overseas Service 


‘London Calling,” you are offered an opportunity of linking 


Rae ee Se - — ee | fe leew et afar riey 


your export drive with ES this trusted reputation. If you 


export British goods, then* London Calling’ 


is the ideal medium for your advertising. 
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THE RADIO TIMES 


Write for specimen copy and advertising rates / / 


HEAD OF ADVERTISEMENT DEPARTMENT. BRE PUBLICATIONS. BROADCASTING HOUSE, PORTLAND PLACK, LONDON, BW 1 
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ADVERTISING FREEDOM MAY DEPEND ON 
QUALITY OF 1951 EXHIBITION, SAYS BISHOP 


_ The amount of freedom which is left to adver- 
tising men to carry an their work may be profound- 
ly influenced by the advertising exhibition to be 
staged by the Advertising Creative Circle, at Cen- 
tral Hall, Westminster, during next year’s Inter- 
national Advertising Conference. 


F. P. Bishop, ¥. P., chairman of the program- 
me committee of the Conference, had referred at 
the annual dinner of the Creative Circle to the 
effects of the Town and Country Planning Act. The 
visual past of advertising is up against serious 
difficulties, he said, and the Act could be used 
either in a co-operative and constructive way, or 
in @ restrictive way upon advertising. 


There had been a time when a great upsurge in 
art in advertising, and in public imagination, 
took place, when there were poster exhibitions, 
and people even collected posters. Now there was 
not the same interest, but if the art critics of 
the national newspapers were invited to the exhi- 
bition, there might possibly be a revival. If 
this happened it might have a very profound in- 
fluence for many years to come on the amount of 
freedom accorded to advertising men. 


Theme of the exhibition is to be ‘The Place 
Of Advertising In A Free World.’ Mr. Bishop sugg- 


ested that the organising committee might select 
some half-dozen major problems facing the western 
countries, such as road safety, public health, or 
civil defence, and demonstrate how these countries 
solved these problems through advertising. 


Cecil D. Notley, retiring president, revealed 
how the £5,000 given by Hulton Press for the im- 
provement of creative work in advertising is to be 
spent. The Circle will select from all over the 
country eight people considered most likely to 
make outstanding creative men - four copywriters 
and four artists, and put them in agencies for a 
year, paying their salaries of the £5,000. 


Harry Jones, newly elected president, said 
the Circle will carry on the scheme by which art 
students work in agencies during their summer hol- 
idays. He suggested that members of the Circle 
might seek election to local councils which were 
‘monkeying about’ with outdoor advertising and 
guide them in their decisions. 


Philip Boydell was elected vice-president. 


NEWSPRINT CRISIS IN INDIA 


The fear that in twelve months from now the 
Indian Press may be ‘extinct’ was expressed by J. 
C. Jain, general manager, Bennett Coleman and Co., 
Ltd., of Bombay, proprietors of the Times of India 
at a luncheon given in his honour at the Savoy 
last week by Dalmia Jain Trading Corporation, Ltd. 
its London advertisement representatives. 


In India we are faced with almost a newsprint 
crisis. It costs £75 per tan’ he said. ‘Every 
member of the Commonwealth has a newsprint quota 
alloted to it; India has none’. 
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. . . These days, nine times out of ten, the answer 
lies in plastics. Fraser & Glass fully understand the 
possibilities of plastics for premium gifts and will 
be delighted to advise you on how best to use 
plastic designs in connection with consumer offers. 
And you may depend on a practical approach, for 
Fraser &.Glass have been moulding plastics for 
over a quarter of a century. Remember, plastics are 
versatile and low in cost and they permit of repeat 
orders being carried out very quickly and very 
economically. To see just how much offers for 
consumer premium offers, get in touch today with 
Fraser & Glass Ltd., Woodside Lane, London, 
N.12. (Hillside 2224-5). 


FRASER. 


GLASS 


the plastics people 
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At the Institute of Public Relations first annual dinner last week. Left to right; Ronald B. Brow- 
ne, H.T, Appleton (President, I.].P.A.), Mrs Curtis-Willson, W.T. Curtis-Willson (President, Newspaper 
Soctety), Mrs Hess, Alan Hess (President, I.P.R.), Mrs Beatrice Warde. 


RADIO LUXEMBOURG AD. FILM 
CAMPAIGN 


Radio Luxembourg Advertising is to run a film 
advertising campaign, through 400 A.B.C. cinemas, 
to announce programmes broadcast to Britain on 
Sunday afternoons. In addition, clients wall in- 
crease poster and point-of-sale advertising in 
which their own programmes are mentioned. 

This is the latest move taken by Radio Luxem- 
bourg in the ‘Sunday afternoon battle’ which as 
now developing. 


Following the acquisition by 
Kadio Luxembourg of three top-line shows for Sun- 
day afternoons, Gracie Fields, Vuch 
Lonald Peers, the K.P. 
shows at the same time. 
There is also a possibility that Hadio Luxem- 
bourg will explore the midweek broadcasting posi- 
tion, find weak listening spots, 
tractive programmes at those times 


SELLING TO CANADA - VIA THE 
GLASGOW NEWSPAPERS 


Finding and 
introduced more live 


and present at- 


Askit Ltd., of Glasgow, are using an ingen- 
ious method of introduction to the Canadian market 
by advertising in Glasgow newspapers. 

An editorial typed announcement telis read- 
ers that Askit is now being introduced into Canada 
and gives the name of the appointed distributor. 
Readers are asked to cut out the advertisement and 
enclose it in their next letter to relatives in 
Canada. 

This long-distance penetration of the market 
is based on the knowledge that there is a vast 
Scottish-Canadian population maintaining a regular 
flow of correspondence with Scot land. 


y 


SUNDAY MAIL 

Advertisements in colour, at 50% above normal 
rates, will be available in the Sunday Mail, of 
Rhodesia, from November 19, following a change in 
publishing arrangements affecting also the weekly 
edition of the Rhodesia Herald, published on Fri- 
days. The latter will be discontinued in its pre- 
sent form from November 10, and will be reduced in 
size to conform with other daily editions of the 
same paper. From November 19 the Sunday Mail is 
being expanded. London representatives are Argus 
South African Newspapers Ltd. 
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1951 CONFERENCE P.R. COMMITTEE 


Members of the Press Relations Committee of 
the 1951 International Advertising Conference are 
Ian Harvey, M.P. (Chairman), Miss Iris Ashley 
(Daily Mail), V. Ewart Berry 'Kemsley Newspapers 
Ltd.,) Gordon Boggon, (Mather & Crowther Ltd.), 
Mathew Crosse (Mathew Crosse & Associates), \. 
Faux (Daily Mail), Leslie Hardern (North Thames 
Gas Board), Koy Hardy (Roy Hardy Advertising), 
Mrs. Ashley Havinden (%. S. Crawford Ltd.), Barr- 
ington Hooper (Industrial News papers Ltd.), Gervas 
Huxley (International Tea Market Expansion Board 
Led.), W. S. Leuchars (Reader's Digest), G. Lind- 
ley Sparkes (Everybody's), Henry Maxwell (Imperial 
Chemical Industries Ltd.), *. Memory (News Chroni- 
cle) F. Murrav Milne (The Wholesale Textile Assoc- 
iation), Walter Morris, (National Savings Comm- 
ttee), Sidney Rogerson (Imperial Chemical Indust- 
ries Ltd.), John Rosswick (Odham's Press Ltd.), 
Vaiss Ann Scott-James (Harper's Bazaar), Wm.C.Thie- 
le (Yardley & Co. Ltd.), C. F. Tomkanson (London 
Press Exchange Ltd. ). 
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he can’t dodge 
the impact of > 


unified Transportation Advertising 


lo a peace conference or a pugulistic strike him repeatedly from vehicles and properties all 
he same, for the traveller's mind ts along his route. It pays to regard transportation advertising 
ransportation advertusing co-ordinated, as a medium in itself. Enquiries for space controlled by 


that your message will the British Transport Commission should be addressed to 


COMMERCIAL ADVERTISEMENT OFFICER 


BRITISH TRANSPORT COMMISSION 


CRANBOURN CHAMBERS. LEICESTER SQUARE STATION, LONDON. W.C.1 TELEPHONE TEMPLE BAR l4f0 
SCOTTISH OFFICE 7 CASTLE TERRACE. EDINBURGH TELEPHONE, EDINBURGH H101'.2 
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as certified by Messrs Legge Ter 
and Swindells, Incorporated Accountants 


As from JAN 1° 195] 
Advertising Rates will be £8 


LES 


per single column inch This represent 


“49d. per square inch per 1,000 


T. B. MULLINGS, Advertisement Manager, REVEILLE FOR THE WEEKEND 


54, Fetter Lane, London, E.C.4 


Holborn 432! 
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November 2, 1950 
*“ GRUESOME’ POSTERS: 
TRANSPORT COMPANY WIN APPEAL 


Posters that were described as “very gruesome 
and distasteful to the public” were referred to in 
an appeal in the High Court brought by Transport 
Subsidiary, Ltd., 59, Upper O’Connell St., Dublin, 
against an award of £20 and costs in an action in 
which James Morgan, 14, Raglan Rd., Ballsbridge, 
an officer of the Irish Union for the Abolition of 
Vivesection, had cleimed damages for breach of 
contract. 

Mr. Justice Davitt upheld the appeal, revers- 
ed the Circuit Court’s decision, dismissed the 
original summons, and allowed appellants their 
costs. 

It was stated that plaintiff in the action 
entered into an agreement with defendants on May 
1l, 1948, to display advertising posters on a 
number of Dublin railway stations at a rent of 
£54-12-0 a year, and, under the agreement every 
advertisement was to comply with the requirements 
of C.I.E., the parent company of defendants, as to 
form, shape and colour. Plaintiff undertook to 
renew posters at six-weekly periods. In January, 
1949, when he wished to renew some posters, defen- 
dants refused to accept the fresh ones. 

Mr. Justice Davitt said the essence of the 
contract was the letting of space. It was remar- 
kable that Transport Subsidiary Ltd, had not pro- 
tected themselves more fully in the contract. 
There was nothing in it about censoring the word- 
ing of the advertisement. 

He took the view that the words “ form, ape, 
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r; hon. treasurer, A.K. Vint; council, T. 
Fife Clark (chairman), A.A, McLough lin (vice- 
chairman), Sir Stephen Tallents, N.H. Rogers, Le 
Hornsby, Warren Seymour, Leslie Hardern, F. Murray 
Milne, R.A. Paget-Cooke, E. Qgilvie, F.L. Stevens, 
T.F. Usher, John Mumford. 

At the dinner in the evening, advertising, 
the Press, and market research were prominently 
represented. 

Proposing the toast of the Institute, Sir 
Robert Sinclair, president, Federation of British 
Industries, said that advertising and P.R. could 
live in honourable partnership. To think that 
goodwill could rest entirely on the reputation of 
the product was short-sighted; it was also 
important to obtain an understanding of the under- 
taking as a whole. 

Mr. Hess, replying, claimed that the Insti- 
tute could be taken as a very good model for UNO. 

Mr. W.T. Ourtis-Willson, president, Newspaper 
Society - responding to the toast of the guests 
and visitors proposed by Mr. Warren Seymou 
editor of the Institute’s Journal - confessed t 
the Press, generally, had “not been too welcomi 
to P.R.0.s.” It suspected them of trying to 
frée advertising. Pressmen were inclined 
regard the P.R.O. as a barrier between them a 
the man to whom they wanted to address their que 
tions. Such a meeting as the present one was 
way to mutual understanding. P.R.O.s could, 
continued, do mich for the country by telling t 
stories of its great businesses, departments 
State, and the wonderful achievements of t 
colonies. 


and colour” in the contract included the matter 
displayed on the poster. 


PUBLIC RELATIONS INSTITUTE PLANS 
BIG ‘PRESTIGE’ DEVELOPMENTS 


Professional conduct and practice, a definit- 
ion of public relations, and research and lectures 
were the subjects of resolutions at the annual 
meeting of the Institute of Public Relations, held 
at the Holborn Restaurant, London, last week. 

The council was instructed to: 

Consider appointing a number of committees to 
carry out research work in public relations and 
allied fields; 

Set up a panel of members drawn from the main 
fields of P.R. practice - industry, commerce, 
local and central government, and trade associat- 
ions - with a view to preparing a statement on the 
scope and limitations of P.R. in those separate 
fields; 

Issue at an early date a statement giving its 
views on proper professional conduct and practice 
in P.R 

There was wide divergence of opinion on the 
need for a definition of P.R., and a resolution in 
its favour was carried by only 24 votes to 23. 

The safeguarding of the prestige of P.R. and 
rigorous screening of applications for full memb- 
ership of the Institute were called for by Alan 
Hess, the new president. 

Other members of the new executive are: vice- 
president, Roger Wimbush; hon. secretary, Alec 
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T.U,C, MAN WANTS GOVERNMENT TO 
CENSOR COMMERCIAL ADS. 


Government advertising should be wider and 
more pugilistic. To protect the interests of the 
consumer, it should expose unscrupulousness by 
publishing in advertisements results of product 
analyses, thus encouraging the correct description 
of goods, 

This view was expressed by George Woodcock, 
T.U.C, assistant general secretary, at the Regent 
Advertising Club last week. 

‘Government is an executive charged with app- 
lying parliament's policy’ ,he said.‘It has a duty 
to publicise extensively the consumer's obligations 
- as to ration books, for instance - and to reco- 
mmend beneficial services such as immunisation; it 
should not have to rely on the Press to give free 
editorial space’. 

Colin Brooks, editor, Truth, said that he vi- 
ewed with horror any suggestion that the Govern- 
ment should act as a censor of advertisements. It 
would open the gates to all kinds of graft on the 
part of minor officials who could, for instance, 
condemn a product today and become a shareholder 
in a competitive firm tomorrow. 


BISHOP CRITICISES THEATRE POSTERS 


‘We have in London far too much suggestive - 
ness on hoardings, particularly theatre hoardings. 
There is going on a great exploitation of nudity 
on the msic hall.’ - The Bishop of London, Dr. J. 
W. C. Wand. 


* ADVERTISING MANAGER'S CORNER ‘| 


Remember 


If you're plotting to create a real sensation it will 
pay you to let Harris in on the ground floor before 
you start the fireworks. Remember nothing makes 
a worse impression than a scheme that goes off 
like a damp squib, so if you want to be sure of a 
big bang when you light the blue paper, why not 


hand the job over to the guy with the experience? 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HAR VERTISING LIMITED, 29-30 KINGLY STREET. LONDON w) 
anes Tel, REG 3295-4 


November 2, 1950 
EDITORS TO STAY WITH NEWSPAPER SOCIETY 


A suggestion that the Guild of Pritish News- 
paper Fditors would do better work if it were com- 
pletely independent of the Newspaper Society was 
rejected R. E. Wilson, Stockport Advertiser, the 
retiring president, at the annual meeting of the 
Guild. 

He said: ‘The advantages which the Guild has 
enjoyed greatly outweigh any fancied disadvantages 
deriving from Newspaper Society parenthood. This 
is particularly true of the approach which the two 
bodies have made to the setting up of a Pres cou- 
neil’, 

B. D. Whittaker, Wolverhampton Express and 
Star, is the new president of the Guild. 


INTERNATIONAL COMMISSION PROPOSES 
INDEPENDENT RESEARCH ORGANISATIONS 


The need for setting up specialised indepen- 
dent bodies for carrying out media researches was 
discussed when the International Chamber of Com- 
merce Commission on Advertising met in Paris last 
week. 

Although appreciation was expressed of the 
valuable contributions made by media owners in 
some countries, it was felt that to ensure com- 
plete impartiality such researches should be 
sponsored and conducted independently. The comn- 
ission is to attempt to devise guiding principles 
for those who undertake readership and other media 
surveys. 

A resolution drafted by the Pritish National 
Committee, and accepted by the Commission, says: 
‘To be good, advertising must be conducted with a 
proper sense of social responsibility, be in keep- 
ing with the economic, cultural and ethical trends 
of the times, and contribute to reducing produc- 
tion and distribution costs. Advertising, if con- 
ducted with a sense of social responsibility, con- 
tributes towards raising the standard of living 
and encouraging the spirit of free initiative and 
honest competition.’ 


EFFECTIVE PUBLICITY ‘SELLS’ ELECTRICI 


Effective publicity by U.S. electricity und- 
ertakings has helped to make the American public 
more ‘electricity conscious’ than the British, 
states the Anglo-American Council on Productivity. 

High-class sales literature, publicity and 
display methods keep the American consume: abreast 
of all the latest developments, the council re- 
ports’. Consumer reaction is gauged by survey 
groups which act as the eyes and ears of the 
undertaking. 


GOVERNMENT BANS RETURN OF 
BRANDED MARGARINE 


Re-introduction of branded margarine has had 
to be postponed indefinitely after discussions be- 
tween the Ministry of Food and trade representati- 
ves. 

A FoodMinistry spokesman; ‘The international 
situation has altered, resulting in an increased 
world demand of raw materials. We should not be 
able toguarantee supplies of special materials re- 
quired by manufacturers’ . 
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Transport advertising is essentially a job 
for a practical organisation 


In justifying our description as ‘ specialists 
in transport advertising’ we offer a great 
deal more than just planning and space 
buying—thoroughpaced and complete as 
that side of our service is. In fact we 
maintain our own studio, poster plant, 
signwriters, erection gangs, maintenance 
staff and inspectors. In other words we are 
completely organised to tackle transport 


advertising from A to Z. As a further 
service we are prepared to cost a campaign 


in terms of comprehensive rates, including 


the provision of advertisements, financing 
the initial cost over the period of the 
contract. Whether you employ the whole 
or only part of our service, we can be 
sure of giving you a first-class job ! 


_ P - c — 


MASONS 
a comprehensive transport advertising service mASON 


ADVERTISING 
“ 


FRANK MASON & CO. LTD, 33, NORFOLK STREFT. STRAND, LONDON, W.C.2. Phone: Temple Bar 2044 
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PRACTICAL DISPLAY 


This coverage is a sticky 


T’S impossible to tread on eggs without cracking 
them — and it’s hard to touch on advertising 
coverage without hurting somebody's feelings. But the 
fact remains, the problems of coverage and repetition are 


again creasing the brows and greying the hairs of 


ad-men. 

How to reach the prospects, not now and again, but 
frequently, regularly? How to jog the nerve-strained 
memories of existing customers? How to aid the retailer 
to merchandise”? 

Point-of-sale Display is still the answer. Shortage of 
naterials grows here too, but Display is very versatile 
There are many ways of making it. Delivery time lengthens 


but, once delivered, well-made and well-designed Display 
pieces can last a very long time. 

Nor do they appear just once a month but every day, 
year in, year out. Daily they carry your message to the 
teeming millions of the cities or to the smallest village 
community. They are flexible, too, and can give concen- 
trated coverage to the limited appropriation. 

At Leon Goodman's we have more than 25 years’ 
experience of making displays pull sales. wvm 
We believe this experience can help 
you, too. It is at your elbow — just 
ring Euston 5351 of the 
answers to current advertising problems. 


for most 


Leon Goodman Displays s:sre 


HOUSE OF IDEAS ~ 


119-125 WHITFIELD STREET - LONDON - W.1 


EUSTON 5351 
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What The Outdoor 
Will Say To 


When representatives of the Outdoor Advertis- 
ing Industry Advisory Committee meet the Minister 
of Town and Country Planning on November 14, it is 
fe to assume that they will seek an assurance on 
one point of principle, for unless this is agreed 
there is little common ground for mutually satis- 
factory interpretation of the Control of Advertis- 
ements Regulations. 

Mr. Lewis Silkin, Mr. Dalton’s predecessor, 
when the Regulations were first promulgated, made 
it clear that in his view, speaking for the Gover- 
nment, their purpose was “‘to control but not to 
repress”. Control - on grounds of amenity and pub- 
lic safety - 1s accepted by the outdoor advertis- 
ing industry. But the industry is bound to fight 
tooth and nail any attempt to use the Regulations 
as an instrument to repress outdoor advertising as 
something intrinsically objectionable. And there 
is ample evidence that its opponents would like 
the Ministry to interpret its powers in this 
sense. 

Mr. Dalton has so far declined to endorse in 
so many words his predecessor's dictum. When he 
was asked to do so by Advertiser's Weekly, he hed- 
ged. But it would be unfair to assume that he 


The Owl 


VovemBER 2, 1950 15 


ADVERTISER'S WEEKLY 


Advertising Industry 
Mr. Dalton 


disagrees with it; his reticence 
than the caution one might expect 
ister setting sail on an unfamiliar 


may be no more 
irom a new Vain- 


sta 

So he wall almost certainly be asked whether 
he will remove all doubts by stating cateeorically 
that he has no antention of allowing the HKeeulat 
ions to be adminastered repressive!ly 

Ii thas assurance is forthcoming, it uld 
be easy to proceed to the other point causing the 
industry anxiety. 

High up the last is undoubtedly the problem 


of local Acts and by-laws which still enable nanny 
local authorities, if they feel so inclined. to 
‘kill’ an outdoor advertisement even though it na 
have survived an appeal to the Minister under + 


Regulations. 

When he spoke to the Master 
ociation in March last vear, Mr 
has promise that these private 
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aly for which they are responsible — remain with 
us. 

Another matter which will almost certainly 
be taken up with Mr. Dalton is the method of deal- 
ing with appeals against refusal by local author- 
ities of consent to the establishment of new ad- 
vertising sites. The deputation will no doubt 
draw the Minister's attention to the undeniable 
hardening of his department's attitude towards th- 
ese appeals, and to the delays, which are becoming 
increasingly frequent, in forwarding decisions. A 
waiting period of several months is now common. 

Arising out of this, there is the frightening 
prospect of chaos next August, when advertisements 
displayed before January 7 1947 become subject to 
challenge by local authorities. (To these must be 
added those advertisements displayed for the first 
time between this date and August | 1948, when the 
Act came into force. Legally, they were open to 
challenge from August | 1949; but for various re- 
asons action has been taken against very few of 
them). 

In other words, the great mass of outdoor ad- 
vertisements will be vulnerable from next August; 
and, unless there is a drastic change of attitude 
on the part of the local authorities, an enormous 
increase in the number of appeals submitted to the 
Minister will be inevitable. With decisions on the 
relatively small number of current appeals already 
subject to such long delays, it is not surprising 
that the industry 1s apprehensive about what is 
going to happen when the tide of appeals becomes 
a flood. 

It is safe to assume, further, that the Vain- 
ister will be asked for his views on the declarat- 
ion of the Association of Municipal Corporations 
that ‘the display of advertisements on gable-end 
and flank walls is a particularly offensive form 
of advertising and can rarely be allowed without 
injury to amenity.’ 

Although the industry knew nothing of it 
until August this year, this declaration was made 
during the visit of an A.M.C. deputation to the 
Ministry on May 4. The officials agreed that the 
A.M.C. views should be conveyed to the Minister, 
who has thus had six months in which to consider 
one side of the case. Though they are (through no 
fault of theirs) a little late on the scene, 0.4 
1.A.C. will be unlikely to lose the opportunity of 
putting the other side forward. They can plead 
with justification that it is against the letter 
and spirit of the Regulations to endeavour to lay 
down hard and fast rules for judging this branch 
of the industry instead of dealing with each case 
on its merits. They can point out that virtually 
to do away with gable-end and flank wall advertis- 
ing would eliminate at one stroke about 40 per 
cent of the industry. And they can remind the Min- 
ister that most of the advertisements on these 
positions are in shopping areas, principally be- 
cause spaces for other structures are few and far 
between, and that many are fixed to the walls of 
shops, advertising articles on sale within. Such 
advertisements could not be placed in more appro- 
priate positions, and most of them can only be 
fixed on to a wall. 

It is likely that the arguments outlined 
above will have been stated in detail in the 
memorandum sent to Mr. Dalton last month. 
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If the bells of bombed St. Clement’s had been 
in working order they would surely have sounded a 
farewell peal when A. W. Newton Ltd. left Clements 
Inn after seventeen years and moved to bigger, 
luxurious premises in Berkeley Street. 

Newton's, largest independent outdoor adverti- 
sing spec ialists in Europe, was founded in 1933 by 
Arthur Newton, formerly of S. H. Benson’s outdoor 
department. He had a staff of six and one account, 
Cerebos Ltd. 

Today, staff totals 100 - plus, clients 65. 
The company owns no sites, but gives complete ser- 
vice to advertisers, from planning the campaign to 
rewards. Twenty-three inspectors report torn or 
“tatty” posters. Impressive index in Berkeley 
Street tells all there is to know about outdoor 


facilities in Britain's cities, towns and villages. 


*« 


Letter-writer to Town and Country Planning 
wants the hoardings around the Festival of Britain 
site in London to be removed, because ‘their pre- 
sence must be a spoliation of the immediate en- 
vironment and is bound to leave a very poor im- 
pression upon the ... visitors.’ 

British Railways, he thinks, could be ‘pre- 
vailed upon’ to do their part, and advertisers and 
advertising concerns using private property could 
no doubt be ‘persuaded’. He says nothing about 


OUTDOOR ADVERTISING COMMENTARY 


ADVERTISER'S WEEKLY 


the possible reactions of the landlords. 

There is another point of view. The ‘ immed- 
iate environment’ of the Festival site is no Ely- 
sium, and tasteful advertising — particularly of 
the bulletin-board-with-garden-type — could do 
much to attract the visitor's eye from surrounding 
dinginess. 

Here, surely, is an opportunity for the in- 
dustry. And for the manufacturers of products on 
view but unpublicised in the exhibition. 


* 


There was one sentence in one of our recent 
abbreviated issues referring to a proposal that 
the Central Office of Information might produce 
for the Ministry of Town and Country Planning a 
brochure or at least a collection of photogr 
illustrating ‘unfortunate’ examples of outd@pr 
advertising. 

The photo division of the C.0.1. has, we 
understand, received merely a tentative enquiry 
for something they might later be asked to pmp- 
duce, but not until after April 1951. The rho 
graphs will have some reference to amenity. 


* 


London Transport continue to provide advert@- 
sers with valuable data resulting from painstak 


(continued on page 20) 
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Don't 


miss 


the point of this sad little drawing. Time, tide 
and the Festival Office publications wait for 
no man, not even the girls of St Trinian’s. 
And this goes particularly for all advertise- 
ment directors and managers, account execu- 
tives, space buyers and their assistants—any- 
one, in fact, who should have done something 
abe. t booking space but hasn't. Remember, 
you've only got till November 30th. Take the 
South Bank Guide. This week we had to refuse 


the 


umpteenth application for a full colour page 
from someone who made up his mind too late 
And think of turning down £750—that's what 
hurts! But you can still get into the South 
Bank Catalogue of Exhibits or any ot the five 
Guide-Catalogues to the various exhibitions. 


Ring up Cowlishaw now at Museum 7788, or 


write to him at Adprint Limited, Rathbone 


Place, WI. First come first sold. Late-comers, 


we fear, will find themselves in the same 


boat 
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study. The latest ‘Statistics for Advertising’ 
bulletin discusses the relative values of the i6- 
sheet sites facing the platforms of deep-level 


stations. 


* 


Unsatisfied with the powers conferred on them 
by the Regulations, Southend-on-Sea County Borough 
Council asked the Association of Municipal Corpor- 
ations to obtain a greater control over advertise- 
ments on business premises which project over 
highways and by which the perspective ‘may be con- 
siderably marred’. 

Wisely, the Association ruled that the powers 
provided by the T. & C.P. Act, 1947, were enough. 


* 


A distinctive shop front need not be accepted 
in every town and on every site which the trader 
chooses to occupy. 

This precedent was established recently at 
Henley-on-Thames, where the Oxfordshire C.C., act- 
ing as planning authority, had refused Montague 
Burton Ltd. permission to put their well-known 
front on a new shop. 

Burtons appealed, but the Minister’s ruling 
went against them. 


* 


‘It is as important to take a poster down 
when its job is finished (and it is beginning to 
look a little tattered) as it is to put it up.’ - 
From Works Information, booklet prepared by the 
Federation of British Industries to help manage- 
ment with the task of keeping workers in the 
picture. 


* 


Because they said it criticised Government 
housing policy, British Railways banned a poster 
from their hoarding on Derrington (Sussex) station 
platform. Space had been hired by the local ten- 
ants’ association. Said the poster: 

‘Tenants, organise to defend your rights....- 
We all have the right to decent homes at reason- 
able rents.’ 

The tenants’ association secretary said the 
criticism was directed at the Tory-controlled 
local authority. 


GUMMED UP 

A rancher in Montana was rather surprised 
recently, reports Advertising Age, to receive 
6,000 copies, all in the same mail, of a letter 
advising him that his subscription to a certain 
magazine had yearipe 

The explanation was that the machine which 
inserted renewal letters in envelopes, sealed and 
stamped them, ‘got gummed up’ but not enough to 
stop it, or to warn the operator that something 
was wrong. 
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SCOTLAND, 


with a population of § millions, 
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Glasgow (1,127,000) and Edinburgh (470,000) — two main cities 
around which the David Allen service is built. In nearly 100 other cities 


and towns from the Border to Oban and Aberdeen. David Allen 


poster sites are strategically placed to give concentrated coverage in 


\ Fee 


Scotland’s busiest buying centres—an effective, economical medium for 


carrying your sales message direct to thriving Scottish markets. 


All Enquiries to Head Office:-— 


DAVID ALLEN & SONS LTD. 


Buckingham Palace Gardens, London, §.W.1 


Telephone: SLOane 0711 Telegrams: Advancement, Sowest, London 


GLASGOW & WESTERN AREA: EDINBURGH & EASTERN AREA: 
84 St. George’s Road, Glasgow, C.3 } Queen Street, Edinburgh, 3 
Teephone: Douglas 7366 Telegrams Dalien, Glasgow Telephone: Edinburgh 2234* Telegrams Datien P dunburgh 
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FOR THE PRINCIPAL... 


A SURE MEANS TO GREATER OUTPUT - 
FASTER WORK- BETTER CONCENTRATION. 


 Emidicta 


THE ELECTRONIC DICTATION MACHINE WHICH OUTDATES ALL 
PAST ACHIEVEMENTS IN THE FIELD OF RECORDED DICTATION 


The EMIDICTA Is produced by E.M.1., the 
M1. great electronic engineering organisation which 
comprises “His Master's Voice”, Marconiph and Columbi oe be 


r 


=past-masters in the art of recording and sound reproduction, 


ae eo Se 


FOR THE SECRETARY... 


A SHREWO STEP TOWARDS GREATER 
| EXECUTIVE RESPONSIBILITIES. | 


The Emidicta is saving time and money in 


* 
aE 


many office and secretarial jobs. While the 


executive ‘hetates, the secretary is busy with 


other duties: and while the secretary tran- 


scribes, 


the executive is free. The resultant 


time saving is reflected in ‘increased efficiency 


and output Errors in transcription are 


minimised. 


Very low running costs make the Emidicta 


electronic dictation system a sound financial! 
proposition. Dictation is recorded on special 
magnetised paper —- Emidises— which can be 


used over and over again for dictation and 


transcription without deterioration. These 


Emidiscs can be folded and mailed like an 


ordinary letter. 


= The Emidicta is already used by many im- 
| portant companies in Britain. May we 
: arrange a demonstration for you—im vour 
: 

| own office if you prefer it? 

4 


Telephone or write: 


E.M.1. SALES AND SERVICE LTD ( ‘EMIDICTA’’ DIVISION), DEPT.| 
363-367 YXFORD STREET 1 ooW TELEPHONE MAYFAIR 8597 
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Reviewed by Paul Nugat 


WILL ANIMATE TEA-TIME TALK 


THE chief virtue of “The Ekcomatic Story” is 
its sure aim. Not for one twinkling moment can 
one doubt that the function and performance of 
this pressure cooker, which is made by Platers & 
Stampers Ltd., will animate the tea-time conver- 
sation of members of the Women’s Institutes and 
allied sororities. 


The film itself is the straight forward pres- 
entation of how this utensil can be used to the 
best advantage in cooking and bottling. The 
demonstration scenes in the kitchen are accom- 
panied by a commentary from a feminine cooking 
expert who would appear to have jumped right out 
of Woman's Hour or from an editorial desk of one 
of the better-class women’s periodicals. 


G.B. Screen Services Ltd., who made the film 
(running time of 16 minutes) knew whom the film 
was being made for and never lost sight of their 
human target. 


* 


IS film advertising pulling? Judging by the 
latest batch of colour filmlets, produced by Thea- 
tre Publicity Ltd., the answer is a definite Yes. 
Except for Barber's Tea and the Midland Electraici- 
ty Board (Summer Cooking), the other nine are new- 


comers. The newspaper world is represented by the 
Sunday Dispatch announcing the serial story on 
Princess Margaret, the Daily Mail announces its 
Edinburgh edition. There are three live-action 
filmlets from Duncan's Chocolates, Morley Socks, 
Jackdaw Carpet Sweeper: three animated displays 
from Barber's Tea, Champion Scissors, Morley Socks 
three cartoons from Rennies (Sir Berkeley 
Square), Rennies (Family Unlikeness), Midland Ele- 
ctricity Board. All of them will, as usual be 
exhibited in Odeon, Gaumont, Granade and selected 
Independent cinemas throughout the U.K. 


* 


“HER Dream Came True’ is a two-min. advertis- 
ing film with the kick of a mle. It comes from a , 
sponsor new to the film medium; @ sponsor unin- = 
hibited by precedence. ‘ 

Sebel Products Ltd., manufacturers of Mobo 
Toys, have co-operated with the producers Pioneer” 
Exclusives Ltd. to make a selling film, which will” 
not pass quietly into Limbo. Employing what can” 
best be described as an American technique of 
salesmanship, this Technicolour film presents a” 
range of Mobo toys to a little girl visiting a- 
‘toy’ toy shop. As she looks at one toy afters 
another, a robot cashier announces its price. The 


(continued on page 2¢) 
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FOR BALANCED INDUSTRY 
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Tuey’RE doing very well, just now, in 
Leicester and district. The general opinion is 
that they'll carry on that way. For one thing, 
there are very few areas in the whole of Britain 
that have so sound a balance of varied industries. 
Yes, in Leicester there's plenty of work, plenty 
of money, and plenty of willingness to be 
persuaded by good advertising. The people 
of these parts have a strong liking for the 
‘Leicester Mercury’: they read it thoroughly 
and with interest from end to end and 
that means the advertisements too ! 


LEICESTER MERCURY 


ALBION STREET LEICESTER 


LONDON OFFICE: 44, FLEET STREET, E.C.4 
Phone : CENTRAL 6820 
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If you are seeking 


ADAPTABILITY 
ENTHUSIA S14 ) 
CO-OPERATION 
THOROUGHNESS 


in your advertising, this 


organisation is at your service 


_ REID WALKER ADVERTISING 


LTB. 


FOR EVPY FORM OF ADVRTISING 
LONDON, 2. C.4. C7N.8 347 
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Pleased to meet you 


at the 


This famous City Restaurant has many and varied 
amenities of particular interest to all Directors and 
Business Executives. It is completely equipped for 
Banquets, Masonic Dinners, Cocktail Parties, Dinner- 
Dances, Conferences and Staff Parties. Whether it be 
an intimate luncheon for a dozen or a Reception for 
s00, the function has the personal and undivided 
attention of the Manager. He will be pleased to send 


you an illustrated booklet on request. 
G.2 | \ : 


j 


49 BISHOPSGATE, F 
Telephone: LONDON WALL 6317 


Be Ea Pa a Die 4 sy mahi 


Largest Net Sale in Kent 
KENTISH TIMES 


SERIES OF BIGHT LOCALISED EDITIONS. 


82,227 


WEEKLY NET SALE—A.8.C. 
Advertisement Flat Rate 20/- per s.c. inch 


TIMES BUILDINGS, SIDCUP Tel.: Foots Cray 3077 (3 lines 


London Office: 329 High Holborn W.C.! Tel.: Holborn 2730 
aise ot Bromiley, Orpington, Elthom, Bexleyheath, Erith and Dortford 


b pOWCARDs 


STERS 
CANNOCK [ZZ Seroumr as 
ELAM | [SILK SCREEN ARTS 2 


97 SHIRLEY ROAD CROYDON 
aoo:; MBE 3147-8 


POPULATION OVER 65,000 2 eae 
? 


WEEKLY WET SALE OVER ISCOQaaC 


HIGHEST GRADE 
CLEAN © SHARP 
CRAFTSMANSHIP 


WEAD OFFICE CANMOCK STAFFS TEL 2225 
LONDON. OO. FLEET STREET TEL Com 7500 
\ BROCHURE OM REQUEST 


AUTOTYPE at cour 
—<—<—<——_— r— 


GIANT ENLARGEMENTS 
up to 80 sq. ft. in one piece 


The Autotype Co. itd, Brownlow Rd 
London, W.13 "Phone : EALing 269! 
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word mobo is heard as regularly as the beat of tom- 
toms. As far as screen advertising films in this 
country go, the whole conception is bold and ori- 
ginal. Whether or not, our cinemas should lay 
themselves open to a form of selling normally 
associated with the hurly-burly of the market 
square, is @ matter to be seriously considered 
if other firms decide to follow suit. 


«x 


PLAYERS Cigarettes continue their well-known 
sporting series, Players of Merit, with an attrac- 
tive study of Edna Child's high diving technique. 
Production, G. B. Screen Services Ltd. 

The other two-minuter ‘Luxuriously Yours’ 
deserves the careful attention of every business 
that has fought shy of screen advertising, because 
they are not a nation-wide undertaking. 

This Technicolour film has been sponsored by 
the Lush Furniture Company of B’ham. They only 
possess two retail outlets - a showroom in B'ham, 
another in Leicester. Consequently, Theatre Pub- 
licity Ltd. are concentrating the whole of the 
distribution in a 60 mile radius of B’ham. G. B. 
Screen Services Ltd. produced the film in associa- 
tion with Lush's advertising agents, White Adver- 
tising of B’ham. 


* 


ENFIFLD Cables Ltd. rendered a fine service 
to London engineers in putting on a programme of 
foreign films, concerned with the harnessing of 
water power to electricity. 

‘Water Power, Eternal Power’, made for the 
Flectricity Board of Zurich, Switzerland, showed 
the vital importance of conserving her water sup- 
plies at high levels in the mountains, in order to 
increase and extend her production powers. 

*380-kV. Transmission Line’ was a graphic 
account of the Swedish venture known as ‘The 
Hare's Leap’, in which Swedish engineers are now 
engaged in damming one of Sweden's largest water- 
falls, in order to provide energy, 600 miles away. 

‘Shipshaw’ is the record of Canada’s amazing 
war-time record, when in two years she completed 
in the Canadian Artic the construction of a gig- 
antic hydroelectric power station, enabling her to 
step up her aluminium production at a critical 
stage in the war. 

Having shown these films, Lord Verulum took 
the opportunity to address the audience, with the 
aid of film slides, on the scope of Enfield Cables’ 
present production activities. 


*« 


THE latest edition of ‘Ingo Pictorial’, the 
cinemagazine produced by Technical & Scientific 
Films Ltd. for Richard Thomas and Baldwin Ltd., 
contains what is known in journalistic parlance as 
a good tollow-up story. This firm has made a re- 
cruiting film, ‘Job for Johnny’ (not yet available 
for reviewing); now they have had the bright idea 
to interview the two stars of the film - the 
young apprentice and the works manager - to find 
out whether they preferred acting to their normal 
occupations. A few more newsy ideas like this and 
‘Ingot Pictorial’ will set the Thames alight. 


PE 

: | a 

a : a . 
4 ies | 
: 
. . —— | 
7 Pe : 
PL ie 
ee 
4 } FY |_| ie 
| 
a es . 
is 

‘| a 
- Covers the whole of WH | is 
q V 2 rthitte || 

Bf == oeuvery 7 ; 
5 consuit us for DAY-GLO) a 
we . 
4 di 
4 | “ hy 
i . Aaprcsen: 7" 
— Cook Mawepajer ; 
: a 


ADVERTISER'S WEEKLY 


hse A 
Sg 


‘ ecorder 


TRADE & (MOUSTRY IM THE CENTRAL RHORTH AFRICAN TEARITORNES 


¢ 


A COMPLETE COVERAGE 
for CENTRAL AFRICA 


The RHODESIAN RECORDER, published 
monthly in Salisbury is a comprehensive trade 
journal giving full coverage over the compara- 
tively untapped markets of Northern and 
Southern Rhodesia, Kenya, Uganda, Tanganyika, 
Portuguese East and West Africa and the Belgian 
Congo. 


if you want to sell Textiles and Clothing; Foot- 
wear and Leather Goods; Furniture; Hardware 
and Domestic Appliances; Cosmetics; Toys and 
Fancy Goods ; Foodstuffs; Machinery and equip- 
ment for the light and heavy industries; then 
consistent advertising in the RHODESIAN 
RECORDER will materially help you in your 
selling campaign. 


Full parviculars from >— 

SOUTH AFRICAN JOURNALS LTD. 
34/5 Norfolk St., Strand, London, W.C.2 
Phone —TEMple Bor 869! 

Sunlight House, Quay St., Manchester 3 
Phone—Mackfriars 3169 


é 


NORWAY SVENSKA 


has one outstanding  DAGBLADET 
newspaper Gives impact to your 
Nobody is prepared to argue | advertising in Sweden 
about Aftenposten's predomi- Svenska Dagbladet is recog- 
nant position in Norway. It is nised internationally as the 
so far ahead in circulation and =| a thentic voice of Sweden. In 


in the volume of advertising 


carried that its choice for first. |  '*# Ow" Country its great pres- 


place on almost every schedule tige and nation-wide influence 
is automatic. In spite of the give a value to its advertising 
high buying power of its columns out of proportion to 
eee its circulation. Svenska - 
iu us- . 
Ind of all Sereupen news- Dagtledst’s venders ere he 
papers. Remember that people who set the social 
Aftenposten is two newspapers. standards throughout Sweden, 
a morning and an evening and what they buy, Sweden 
Net Sale : buys 
Mornings : That is why, year after year, 
Mon. to Fri. 135,906 Svenska Dogblodet carries more 
Saturdays 148,88) national advertising than any 
Evenings ... , 117,347 other Swedish newspaper 
Net Sale : 
enp Offen veer nat 
| Sundays 96,894 
— 


REPRESENTED BY 


gw 


) 
; 

JOSHUA B. POWERS LTD., 14 COCKSPUR STREET, LONDON, 5.4 
Telephone: WHI 3005/6 and 3366/7 ; 


Mg 


de Fikckrant 


The leading Catholic Daily 


Read in 170.000 well-to-do ,, larger family” 
homes with 170.000 family budgets of above 


average spending power 


de Volksk rant 


N.Z Voorburgwal 545, Amsterdam-C. 
Tel 64633 40739 42795 
Cables Volkskrant Amsterdam 


An independent readership survey can be 
obtained free on request from 


Will Kitchen, Jr, 131 Fleet Screet, London, 
E C 4. Teleph. CENTRAL 1960, 3133, 3754 


THE MORNING NEWSPAPERS 


* 


will take your advertising 
right into the 

SOUTH AFRICAN HOME 

* 


CAPE TIMES 
CAPE TIMES WEEK-END MAGAZINE 
NATAL MERCURY 


EE Np te) + 


SOUTH AFRICAN WOMEN’S WEEKLY 


RAND DAILY MAIL 
SUNDAY EXPRESS 


HOME JOURNAL OF 
THE SUNDAY EXPRESS 


SUNDAY TIMES 
* 


SOUTH AFRICAN MORNING NEWSPAPERS LTD 


24 Holborn, London, E.C.! 
Telephone: Holborn 414 
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1’ THe WEST, FLEET eTReEr 


Reproductions entrusted 
to CHARLES and READ 
are completed in then 
entirety in self-contained 
works here in Chancery 
Lane. Not remotely con- 
trolled, but probably a 
“penny” bus ride from 
where you sit. Personal 
co-operation follows 
easily. Here you can see 
photo - litho - offset pro- 
duced to perfection. 


CHARLES AND READ LTD 
|| 27 Chancery Lane Bb Ces 


j TELEPHONE: HOLBORN 2682 
Sry, 
|| A COMPLETE PHOTO-LITHO SERVICE |\ IN THE VERY HEART OF LONOON 


OPSA DATA 


AL MISRI“of Egypt 


Change of Rate 


: 

_* 
As from Ist October, all new ¥ 
and renewal orders will be at \ 
30/- per singie column inch. we 
Current orders will be executed 1) a 
without change. BA & 

oA 

LA BOURSE EGYPTIENNE, We) et 


LE JOURNAL D’ALEXAN- 
DRIE and AL MISRI will jointly 
issue Special Motor Car Numbers - 
in December on the occasion of 
the International Auto Show 


” 
ane* 


enjoy the wew module 


bile Club of Egypt 


monthly . bright ane 
forward thinking 


Ask for rates and details. 


All Particulars on Middle East Press from 
GEORGE YOUNG 

OVERSEAS PUBLICITY & SERVICE AGENCY ["" 

WO Meet St.london. EC4 Con 549467870 


Machines and Shoes 


Paper and Chemicals ty 
Kendal Woollens ‘ 
Sheep and Cattle Mii 
Heres a fine market for your next ta 
campaign -—-an area with 250,000 


population, over 4,000 farms and ay 


many thriving industries, stretching 

from the famous Lake District to my} 
adjacent parts of Cumberland, 

Yorkshire and Lancashire Uy 


The popular and widely 


read ‘Gazette’ (only paper My 
published in West- My 
morland) 1s definite- 

ly your medium for 


first class results ! 
V4, 
Pieri, y THE 
os 


y WESTMORLAND 
a GAZETTE 


ww 2 


Leeds Office Russel! Chambers. Merrion Street, LEEOS 2 


th Tel Leeds 24998 
Monchester Offce Midtand Bank House, 16, Cross Street 
MANCHESTER 2 Te! Blackfriars 3990 


(Member of the Audit Bureau of Circulations) 


Ernest Lumsdon London Advertisement Director 
WESTMINSTER PRESS 
PROVINCIAL NEWSPAPERS LTD. 


167-170 FLEET STREET LONDON, EC 4 
Tel: CENeral 3265 
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Ys Berkeley 


The oem que nagarine © 
sponsored by the Royal Autemo- * coverage M . ' 


Berteley Magazine, 175 Great Portiand Sereet, Londen, wi. 


with «pecsal appeal 


WEED 


r azine 
. FOR OIL COLOURS 


WATER COLOURS 
POSTER COLOURS 


cubstantial market (high proportion 
brough ts own popalar journal —with 


general consumer products of thow GEORGE ROWNEY & CO LTD 


10 PERCY STREET © LONDON ~ WI 
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Mainly Personal— 


By CONTACT 


ADVERTISING will have another staunch 
supporter in the House of Commons if F.W. Howard 
Cook, recently adopted as Conservative candidate 
for the east division of Bradford, is returned at 
the next election. A director of Star Solus Sites, 
Bradford, and managing director of Widd (1934) Ltd. 
the sign constructors and sign writers, he is a 
member of the Solus Outdoor Advertising Associat- 
ion council, the Outdoor Advertising Industry 
Advisory Committee, the council of the Master 
Sign Makers Association, and the Leeds Branch, 
Incorporated Sales Managers’ Association. 

Howard Cook belongs to an advertising family. 
His father, the late F.E. Cook, was a member of 
the Advertising Association council and a founder 
member of the Publicity Club of Leeds. His bro- 
thers, Geoffrey and Raymond, run Cook’s Display 
Productions, London, and his sister, Mrs. Eva 
Hart, is the proprietress of Colwyn Bay Review. 


* 


IT WAS within a month of the completion 
of his first 25 years in Fleet Street that Daniel 
F. Warnock became director of national sales for 
Younger Publicity Films, who celebrated their 
first-25 years at the beginning of October! He 
succeeds Archie McIsaac, now with Argus Press. 
Of the 4,800 cinemas in this country, 3,600 screen 
publicity films, and Younger cater for 1,200 of 
them. Dan’s job is to sell footage to national 
advertisers. 

His career began in 1925 with C.R. Casson’s. 
When J.H.A. Cocks (now managing director of 
Gordon and Gotch) left Casson in 1931, Dan became 
space buyer. A Territorial, he was, during the 
war, an R.A. captain. Demobbed in 1946, he 
returned to Casson’s for a few weeks before 
becoming Foote, Cone and Belding’s media director- 
their first executive. Then came experience on 
the selling side, firstly as Modern Transport's 
joint advertisement manager and then as advertise- 
ment manager for Norman Kark Publications. For 
some three years, up to the beginning of 1950, Dan 
taught media for the Advertising Association, at 
the City of London College. 

Being the father of four sons and a daughter 
does not seem to have marred the cheeriness of his 
disposition. 


* 


“FROM B.B.C. TO A.B.C.” is how Maurice 
W. Webb. describes his impending move to the secre- 
taryship of the Audit Bureau of Circulations at 
the end of the year. 

An Incorporated Accountant, Webb went to the 
BK.B.C. in 1934, shortly after qualifying, and 
almost immediately was put into the publication 
department. After what he insists was a very 
pleasant interlude in the Navy, 1943-46, he took 
over Mis present job of B.B.C. publications 
executive. Both his periodicals and accounting 
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AH.McIsaac. D.F. Wornock. 


T.H. Webber 


experience should stand him a good stead in his 
A.B.C. job. 


« 


A NEW book by John Gloag is always an 
event. Latest is a collection of short stories, 
most of them previously published or broadcast, 
and now (because there are 52 of them) presented 
in a volume entitled Take One a Week (Chantry 
Publications, 10/6). 

All the best stories written, I think, ie 
good because they are stories that could also be 
told. Their matter, and their manner of narratién, 
hold the audience until the dramatic climax @nd 
swift denouement. Judged by this standard, e@ch 
of Mr. Gloag’s stories is, in its way, ee 
piece. But the stories, though often sema- 
ational, for the author has a taste for the maga- 


(continued on page 26) 
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Pressure proofed by patente 
process and cested at eve 
stage. Only proven teads 
into Venus Drawing Penci 


MOOTH... 


A patented colloidal ¢ «ets removes 
all grit and impurities—they must 
be smooth 


CCURATE... 


Accurate through and through—graded 
and tested by experts. Venus Drawing 
Pencils make the right mark every time 


ENUS 
Perfect PENCILS 


TRE PINCH wiTH 
THE CAACKLE fiNISH 


THE VENUS FENC >. simiTEes OWE® CLAPTON POD LONDON, 65 
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re, are so evidently the product of a cultivated 


you want Sales mind that they never lapse into melodrama. They 
5 are meat for the discrimnating reader rather than 
in South Wales and | 


Monmouthshire re: 
| Ss a bedside b k, T k On a” c 
ADVERTISE IN THE | hardly he hetteced. 00 ake e a Week could 


SOUTH WALES ECHO | . 


* THE SHOF is on the other foot, as far 
LARGER CIRCULATION THAN | a H. ¢*Peter”) Webber is concerned. He is still 
ANY OTHER EVENING NEWSPAPER i footwear, but, after 14 years with Pictor- 


s 1s acco t 
PRINTED AND PUBLISHED IN souUTH ibliciaty mostly on suct hoe ac unts as 
Styl-eez, Physical Culture, and Little 
WALES AND MONMOUTHSHIRE r 


rs, he has now gone over to the other side 
fence as Bata’s advertising manager. 


or the hoa polloi, especially, perhaps, when Mr. 


Gloag indulges his fancy for playing tricks with 
|. ede 


OVER 165,000 DAILY NET SALES 
understand that his talk on shoe advertis- 


Ss h VW | Lng the World Convention of the Western Bata 
out a es Echo rganisation in Paris was extremely well received. 
*« 


HEAD OFFICE: ST. MARY STREFT. CARDIFF 
ADVERTISEMENT MANAGER G S REA 


LONDON OFFICE: 176, FLEET STREET ; F.W. PAUL CORBOULD, director of Vick In- 
MANAGEA : GRORGE |. ST ernational, who has taken over the chairmanship 
the Incorporated Advertising Managers’ Associa- 
from &™.M. Tribute (Hoover) has been a member 
1.A.M.A. since 1938 and chairman of its 

umme continue for a couple of years. 


All his career has been in advertising. He 
ed in the publicity department of Polytechnic 
and left them ain 1935 to go to Fno'’s 
inder Col. George Warden. When Warden 
form Armstrong-Warden, Corbould succeeded 
advertising manager. 


joined Vick in 1939, but three months 
iw him in the Coldstream Guards. As adju- 
nd Bn, he was in North Africa and in Italy 
ed in despatches) and subsequently on the 
— —— : f of H.Q. lst Guards Brigade. 


— Stilt going up! — | 


Back with Vick in 1946 he served under D. de 


Bookshop 


—— e . sid, whom he succeeded as a director. 
\.\. hits new high || > if 
Sloe eae rbould is on the executive of the Incorpor- 


sit" 


circulation record 

A.B.C. NET SALES Certificate for 
6 months ended 

30th June 1949 18,951 

3ist December 1949 19,093 

30th June 1950 19,5690 


| ates eciety of British Advertisers, of whose 
‘Stock ol three 5 rad ommittee he is chairman. 


million Volumes oj ; LTI-UNIT DISPLAY MAKERS 
New and secon ha 4ALF-TONE SPECIALISTS 


on ever 
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119-125 Charing ( ro va c 
The regular print order has been over . ° 


20,000 weekly. which includes compli- te 
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tisers’ voucher copies —— ] 


W The only independent retailers’ journal 


dd Tan enly SAgure one sale journal ni J FE R M 


Specimen Copy, Race Card from KRUSE 
NATIONAL NEWSAGENT LTD OF SILK SCREEN PRINTERS 
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THE TRUTH ABOUT 
ADVERTISING 
by Robert Brandon 


the new 
all-purpose 
Process 
White 
PHICH PHOTOGRAPHS 
ITS TRUE VALUE 


“* Must’ reading mntribution 


ADVERTISING & MARKETING REVIEW 


an important « 


an authoritative 
guide. —TIMES REVIEW OF INDUSTRY 


eminently readable 


: ongratulated on his research and 
method of exposition."— TRIBUNE 


can Dé 


nas a yepisned a terrif 
First in the field with Chinese 


White 116 years ago, Winsor 4 


b for the advertising profession. — 


ADVERTISING 
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52 Sections 
From all Booksellers 16s. net. 


10 Chapters Complete Cross Index 
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CHAPMAN & HALL LTD. 
37 Essex Street, London, W.C.2 


a eae 


COMMERCIAL AID PRINTING SERVICE 


4\\ Offer the complete fy 
, Varityping Service m on 
J imy way 
* to £3,000 


of the process for firms with their 
own equipment 


@ Setting for Photo Litho. 

Direct Plate Setting for Multilith and Rotaprint users 
@ Lithographic Duplicating 
@ Photo Litho Printing 


Equipped to execute aii stoges of 
Varityper, Lithographic Printing 
ond Duplicoting, we ore, however, 
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MECHANICAL WORLD > = 


AND ENGINEERING RECORD 
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Obserber 


1S INDISPENSABLE TO ENGINEERS 


complete 


coverage 


Put it on your schedule for technical advertising 
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AGENCY - DESIGNED 
PORTFOLIO BROUGHT 
BIG ORDERS 


The use of a novel adv- 
ance portfolio containing 
full colour reproductions of 
original designs has result - 
ed in big advance orders, 
many of them from overseas, 
for British spun rayon piece 
goods. The portfolios were 
designed by the Osborne-Pea- 
cock Company’s London of fice 
for the New Northern Spinn- 
ing and Weaving Company Ltd, 
of Belfast. 

The problem the agency 
had to solve was to present 
the “Lisnacraig” range 


realistic way without having 
to rely upon the drawings 
required to make the engrav- 
ings used to print the cloth. 
It was therefore decided to 
attempt to reproduce the 
original designs by means of 
direct colour photography. 
The experiments were 
successful and enabled dupl- 
icate prints to be made 
into complete portfolios for 
use by the salesmen. At 
this stage it was possible 
to take full advantage of a 
new American method of phot- 
oprinting which cut down 
production time and costs. 
Fach agreed design was 
photographed and processed 
and at the same time colour- 
ways (or combinations of co- 
lours) were produced so that 
in final form customers were 
able to see in each portfol- 
io a 12" x &” repeat of the 
design and the colour and 


shade combinations available. 


The use of separate sh- 
eets made the salesman’s ta- 
sk easier for he could coll- 
ate and segregate the numb - 
as he felt necessary. 
if a design fully 
sold against the yardage pl- 
mned it could be withdrawn. 

The whole range was put 
up in a small easily handled 
‘compactum”. 

The new method of pres- 
entation enabled New North- 


ers 


Thus was 


ern who lake many other fir- 
' are at present handicap- 
ped by slow delivery from 


(continued on opposite page) 


of | 


spun rayon piece goods in a | 
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[COMMERCLAL ARTISTS 


Vn thle Mame 7 
Good S7 tice 


ARTISTS © DESIGNERS 
. 


JOHN ST 


BLOCK MAKERS 


LONDON, EC! 


20 $Y 


Wustrated Banners on silk 
nen, damask, taffeta, etc 
designed to ¥< own 
needs Write fe details 


CO-OPERATIVE ART SEFVICE LTD. 
ta Coughty Street, WC! 


ARTIST 


MARGARET JACKSON 
104 Stainburn Crescent 


Leeds. 7 


FASHION 


SPECIALIST SERVICE 


IN PERSPECTIVE 
ILLUSTRATIONS 


RAWINGS AN 
FFERED T 


MAN 


ects covered 
INTERIOR S & FURNITURE PER 
OR MODERN. STILL LIFE. IN 

TRIAL SUBIE PLAY ET 
by 


experience Artist Desighe 


a. 4. Wate tt 8 
DA. (MIC) ALA 
44 SPRING GARDENS. DIDSBURY 
MANCHESTER 20 Tel. DiDsbury 4613 


TRANSLATIONS 


tl 


WOL 1411 $707 } 


COSMOPOLITAN TRANSLATION. 
SERVICE 
fer all technical and Commer cia 
trensiation 
Pertect Se 
169 LYNTON ROAD 


WARROW MIDDLESEX Tel Byron 2747 


RAYWERS LANE | 


| 


Services 


& 


PHOTOGRAPHERS J cur-ovr LETTERS « SIGNS} 


(MATTACOL’ 


DISPLAY PRINTS | 


From postage stamp to 
poster in single copies 
or quantities 


ONDON AREA 


ROBERT P. HYMERS LTD 


7 Chord Sc. W MAT lar 6768-9 
NORTHERN AREA 
13 Curzon Rd 


| 


R. DIXON, 


tretford, Manchester 
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A.C.K. WARE 
(,HOTOGRAPHS) LTD. 
Photographers to leading advertiser 
and industriahsts, m COLOUR and 
BLACK AND WHITE ( MET 9835 
, Pomeroy House, Basinghal! St. Londen, £.6.25 


creer 


POCO OPPLOOLOLL 


morland 
BRAITHWAITE Ltd. 


A COUNTRY-WIDE PHOTOGRAPHIC 
SERVICE. Industrial Commercial 
Colour Films . Aerial 

Architecture 
97S STRATFORD ROAD, BIRMINGHAM, 28 
Telephone Neo. Springfield 227! 


L 


PHOTOGRAPHIC 
PRINTS 


Any Size—Any Quontity 
Write or Phone 


PHOTOWORK LTD. 


AND 
LILYWHITE LTD. 


73 Baker Street, London, W.i 
Tei. Welbeck 0938 9 


}{biocks x ps) 


3 out of every 4 SITES 
in BOLTON belong to BLEAKLEY'S 
BLEAKLEY’'S 


dominates 
BOLTON 
(Greenhalgh & Bleakley Led.) Trinity Se. 
Phone 7s 


[PACKING 


'DESPATCHING 
SHOWCARDS ? 


We pack and despatch 
Showcards—-Displays, etc 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 

E. CHRISTIAN & CO. LTD. 

10: De Beauvoir Square, N.1! 

Clissold 1463 


[GENERAL PRINTERS } 


your problem 
iS OUR BUSINESS! 


We have the plant, craf s 
men and enthusiasm | 


| BRASS. BLOCKS & DIES 


Brass blocks for Foil blocking on 
ard or plastics. Bronze [cutters 
f Cutter crush dies for 
c. Steel dies for metal 

NOBBS & AYCKBOURN 

14 CLERKENWELL GREEW, EC! 
| CLE. 6474 Est. 38 years 


high-class trade pr 74 
Why not talk over your 
print problem with us? 


F.W. WHITE & co 


Trode Leste rpress & Litt 
ALBION HC —E NEW NORTH ¢T 
THEOBALD HOL 4) 
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Supplies... 


| MECHANICAL DISPLAYS } | DISPLAYSs EXHIBITIONS ) 


Why Not Use 
** SCREENASCOPE”’? 


The finest continuous automatic 


STILL PICTURE PROJECTOR 
for 
Publicity and Commercial 
Advertising in Exhibitions, 
Shop Windows, Stores, etc. 
CRANE AUTOMATIC CO. LTD. 


BELMORE STREET - LONDON - S.WS 
Phone: PACaulay 1688 


SCOTTISH STUDIOS & ENGRAVERS 
Her a utmque comple 
RCIAL ART 
OGRAPHY 
K-MAKING 


a wverisers 
YOE -ST.. GLASGOW 
; 


SUN ENGRAVING Co. Ltd 


patty erent @ to deal with large 


ENGRAVING 
ADSETTING 
STEREOS 
ELECTROS 

"Phone: TEM ms! 


PROCESS SUPPLIES 
cuitiemais 


| PROCESS ENGRAVERS } 


PLATE PROTECTOR 

SAFEGUARDS 
PROCESS BLOCKS 
TYPE FORMES Etc. 
AGAINST DAMAGE 

IN TRANSIT 
AND CORROSION 

FOR AN 

INDEFINITE PERIOD 
Semple to use and very economical. 
Smal! somple supplied on request. 


THE S.D. SYNDICATE LTD. 
46 EARL ST., FINSBURY, LONDON, E.C.2. 
Telephones Telegrams | 


BISHOPSGATE ESSDEECOP, 
681! 6812 —S FIMSQUARE. 
7001 LONDON. 


FOR DISPLAYS, EXHIBITION STANDS, 
BULLETIN BOARDS, 


PUBLISHERS j 


CHORLEY & LEYLAND 
LANCASHIRE 
Advertise in the Weekly Newpaper that 
circulates in over 80% of che homes in 

this prosperous locality. 


The 
CHORLEY GUARDIAN 
and 
LEYLAND ADVERTISER 
ABC 17,06! Dec. ‘49 
34 MARKET STREET, CHORLEY 
30/32 FLEET STREET, £.C.4 
CHORLEY 2705 LONDON CEN 2786 
GENERAL PRINTERS & PUBLISHERS 


| ADVERTISING NOVELTIES } 


Goodwill Gifts 
of ADVERTISING NOVELTIES 
for your business friends and 

potential customers 


SHENTON SERIES 


Offers a large range with per- 
sonal service. Write for our 
Catalogue or ask our repre- 
sentative to call. 

We ore octue! manufacturers 


GALE MELVILLE LIMITED 


67/73 MARLBOROUGH GROVE, OLD KENT 
ROAD, S.£.1. Tel. BER 4187 2 nen) 


De 


31 


| SILK SCREEN PRINTING | 


SILK SCREEN PRINTING 
a * 


W.C. RAYMENT 


- AND Cr aprany 
oh te BES 
RAYSIGN ‘wouus 
DURHAM ROAD 
LONDON NT 
HELEPHONE t ARC MWAY 95, 


| 
Display Artists 
Silk Screen Printers 


ADVANCE 
PUBLICITY 
LIMITED 
(tree — uaa 


149 WARDOUR STREET 
LONDON, W 
GERRARD 8236 


EXHIBITION 
STANDS 
WINDOW 
DISPLAYS _ 
INTERCHANGEABLE 
METAL LETTER SIGNS 
SILK SCREEN 
PROCESS PRINTING 
WM DAY-GLO COLOUR 


| SILK SCREEN MATERIALS | 


WE SERVE 


ADVERTISERS 
WITH 
INSCRIBED ARTICLES 


RANGING FROM 
CHEAP GIVE-AWAYS 
To 
ENDURING GIFTS 
FOR EXECUTIVES. 


ADVERTISING NOVELTIES LTD 
WATIONAL AD-PENCILS 


18/2! CHARTERHOUSE SQ... LONDON, EC! 
Telephone : CLE 7110 


SILK BOLTING CLOTH 
COTTON ORGANDIE 
RAYDON SCREEN 
COLOURS & SCREEN 
PRINTERS SUPPLIES 


GEORGE HALL 
(SALES) LTD. 
111 Wellington Rd. South 
Stockport 


Telephone : Stockport 3375 


ADVERTISER'S WEEKLY 


printers, to offer their ra- 
nge of designs to the trade 
in time for the 195] buying 
season. Mr. C.1, Barkley, 
an executive of the company 
has, during the last few mo- 
nths, called upon key custo- 
mers in Australia and New 
Zealand and South Africa and 
his ability to show the “Li- 
snacraig” range personally 
at so early a date, has res- 
ulted in the return of most 
satisfactory orders. 


LISTENER RESEARCH 
SERVICE, IF — 


Arthur C. Nielsen, head 
of the international resear- 
ch organisation, discussed 
plans for introducing a lis- 
tener research service ito 
Britain, should commercial 
radio be introduced hefe, 
when he visited his Oxford 
establishment last week. The 
system will probably follow 
the pattern of that operated 
by the Nielsen organisation 
in America. British reper- 
ts would be flown to U.S.A. 
for analysis on the machifies 
used there. ; 


“PICTURE POST’ 
FILMSTRIPS 


Newest Hulton Préss 
venture is the Picture t 
filmstrip department, lagn- 
ched last week. Strips @i- 
th educational and sport 
themes, produced largely 
om the E-eillions print Bi- 
cture Post library, are ava- 
ilable for hire by schools, 
churches and similar bodies. 
First issue of catalogue, 
listing more than 60 strips, 
has been circulated to 8,000 
users. In charge of the 
department is L.G. Marsh, 
formerly with British Instr- 
uctional Films Ltd. Edito- 
rial staffs of Picture Post 
and Eagle have helped with 
the production of the strips 


The Daily Worker stated 
last Thursday that its paper 
ration would enable it ‘to 
print six pages every day, 
but because of the virtual 
boycott by commercial and 
Government advertisers, we 
cannot afford to publish 
more than four pages’. 
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HE STRAND LITHOGRAPHIC CO. LTD 


St FARRINGDON AD LONDON EC! Telephone Terminus 2691 (4 lines) 


Rathbone /24! 


If you wish to approach poultry owners of 


every description — use 


Modan 
Pouttoy Keeping 


THE BEST MEDIUM FOR REACHING THE ENTIRE INDUSTRY 


Published Weekly 
MAKE A NOTE OF IT NOW! 
2 BREAMS BUILDINGS, E.C4. 


Quality “f » L it IND HE 


Screen prone 
LONDON TEL: TRA. 4277 
Cover 

the Plumbing and 
Heating Trades 

with the foremost 


publication in this 
sphere 


“THE PLUMBER 
& JOURNAL OF HEATING” 


! ; 


bli 94 
VON Hot CRAIN, & BETTER wRrTiNEG ; ° 423 
JOSEPH GILLOTT AND SONS LTD., | 


Victoria Works, Birmingham | 
Lendon Office, 
28 New Bridge Stree, B.C4 


DALE REYNOLDS & CO. LTD. 


"Phone: HOLborn 5708 | 


| 
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| 
| 


| 


32 Finsbury Square, E.C.2 
MONarch 154! | 
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Rainbows And 


Ironmongers 
NEIL MecCRIRIE answers RONALD VICKERS 


“Ninety per cent of the goods sold through 
British ironmongers are either unbranded or are 
branded in such a half-hearted fashion that a full 
blooded sales and packaging campaign would dazzle 
like the tropic sun at noon”. Thus Ronald Vickers 
in Advertiser's Weekly, September 28. 

Brave words indeed, but a reference to a 
brush manufacturer’s “latest effort to brighten up 
the drab interior of the ironmonger’s shop’ brings 
me to my feet. 


First, is there a definition of “British 
itronmongers”? Who are these traders and how many 
of them are there? Dactionaries do not carry us 
very far; most of them take refuge in the bald 
statement that an ironmonger is a ‘dealer in iron 
wares’ and that ironmongery 1s ‘the trade of an 
ironmonger’. Does the term include the ironmongery 
or hardware department of a Selfridge or a Harr- 
ods; a Branch of Timothy Whites; a builders’ mer- 
chant selling housing constructors’ supplies from 
a screw to a domestic boiler; a country implement 
agent selling agricultural requisites from plow 
chains to beehives; a domestic store stocking ho- 
usehold goods from soap powders to enamelled sauc- 
epans; an oilshop handling soap, soda starch and 
matches; a cutler displaying penknives, spoons and 
forks; a mll furnisher with stacks of leather bel- 
ting and cast iron pulleys; or a tool dealer fea- 
turing lathe tools, micrometers and oil cans? 


Failing this definition, what can be said of 
the claim that ninety per cent of the goods sold 
are unbranded or branded in a half-hearted fashion? 
Wherever Mr. Vickers has spent his life, I feel 
that at cannot have been in so-called 1ronmongers’ 

hops, or if so, then his experiences have been 
singularly unfortunate. If he is guessing, then 
perhaps ] may hazard a yuess anc say that the fig- 
ure of unbranded goods is not more than fifty per 
cent. 

lo take another angle. Many of the retail 
outlets that | have suggested do a considerable 
amount of business with craftsmen and in goods 
which do not require to be ‘dramatised’. The busy 
builder's foreman wants half a dozen 2? inch x 3/8 
inch bolts and nuts for a rush job. He wants to 
know where he can get what he wants and that qui- 
ckly. Does he care about packets, show cards or 
presentation?. His experience has taught him that 
So and So's bolts are reliable, that Jones the 


| builders’ merchant stocks them and Jim, his sales- 


lad who knows where to find his 
stock and will serve him quickly. 
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SIGNWRITING 


r 
TO MEET EVERY REQUIREMENT r. 


EXHIBITION STANUS AND 
DISPLAYS OF QUALITY 


ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W.I! 
Tel. Nos. Battersea 5300 & 4886 
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APPOINTMENTS VACANT 


SECRETARY-SHORTHAND-TYPIST required 
by Editorial Director of well-known 
Fleet Street magazine publishing 
company, Commencing salery 5.10s. 
@ week, Particulars of speeds and 
experience, in etrict confidence, to 
Box 627, Ad, Wkly, 180, Fleet St., 


E.C.4, 


YOUNG MAN, aged 20/25, required for 
Advertisement | Jepartment of well- 
known gonthly journal, He will be 
trained es an advertisement represen- 
tative with a view to fitting: him for 
@n executive position in due course 
ExceptionAhl opening for keen and 
ambitious man, Apply Bex 830, Ad, 
Wkly, 180, Fleet St,, E,C,4, 
SECRETARY to Managing Director of 
London Advertising Agency, Very 

well educated and highly intelligent 
ledy age 25-30, Skilled shorthand 
typist, Able to deputise and act on 
own initiative, Well paid, first 
class, permanent progressive situa- 
taon, Five day week, 9 to 5,30. 
Write in first place with full 
Getails of age, education, experience 
and qualifications. Box 833, Ad, 

Wkly, 180, Fleet St., E.C,4, 


POSTER ADVERTISING, Young man wanted 
for Stockkeeping and Cespatching of 
Posters in Poster Advertising Ware- 
house, Previous experience in this 
type of work desirable but not 
essential, Every prospects of aévan- 
cement, Urite stating wages required 
age and qualifications to;- Poster 
Services Ltd,, 16/20, Lower Regent 
Street, : 54,1, 


PROCESS ARTIST required by nrogres- 
sive firm to start new department, 
Jne with experience tn furniture 
subjects preferred, Good salary to 
Tight man, Write, etating age experi- 
ence and salary required:- Columbia 
Photo Services, 168a, Stoke Newington 
High Street, N,16, 


YOUNG LADY required as Secretary/ 
Assistant to Spece Buyer of emall 
Weet End Agency, Must have ¢xpert- 
ence of hedia Department routine 
‘rite giving full details of 
experience etc., to Box 847. Ad, 
Wkly, 150, Fleet St,, £,C.4, 


PRINTING AND DISPLAY Production 
Assistant required by Bristol Adver- 
tising Company, Sound knowledge of 
litho, letterpress and silkscreen 
processes, and Showcerd manufacture 
required, and ability to handle 
correspondence, £4-500 per year 
according to qualifications for a 
man between 25-30, Box No, &50, 

Ad, Wkly, 180, Pleet St., E,C,4, 
ADVERTISING AGENCY requires the 
services of a gentleman experienced 
in’ copywriting, layouts etc. Appli- 
cations for the position giving full 
details of experience etc, should 
be made to A.N, HOLDEN & CO, LTD. 
Advertising Consultants, Floodgate 
Street, Birmingham, 5, 


3. 


OLD EST/BLISHED-Technical Journel 
requires services ef-CIRCULATION 
PROMOTION ADVISER of proved ability 
to investigate quality of present 
circulation-and of promotion methods, 
A consultancy fee would be paid for 
the report and recommendations which 
might lead to a further contract to 
supervise the implementation of the 
recommendations, Interested persons 


should write to Box 845, Ad. Wkly, 
180, Fleet St., E.C.4, 
S/MARD BAKER require a General 


Artist, 4 high standard of lettering 
is essential, This is a progressive 
end permanent poet for the right 
6pplicant. Contributary pension and 
insurance scheme, Write stating age, 
experience an? salary required to: 
‘The Sccretary, Saward Baker & Co. 
Ltd., 27, Chancery Lane, W,C.2 
TECHNICAL ENGINEERING PUBLICATION 
yout man required by the Publi- 

y Departmen’ cf The English 
Electric Co,Ltd tatford, 
Engineering backgrou n@d desirable 
but not essential, Write in first 
instance stoting age, full particue 
lars. of qualifications, experience 
and salrery expected to Publicity 
Manager, Stafford 


CITY ADVERTISING STUDIO hes vacancy 
for lettering and layout artist. 
Permanency at progressive salary for 
live man. Apply Box 834. Ad, Wkly, 
i180, Fleet St,, E.C.4, 
OPPORTUNITY 


oroure for junior arsis- 
tant in : 


er ti r dupartment of 
old established S,£ London company. 
Must have completed military service. 
Typing essential, knowledge of 
advertising routine and some ixnyout 
an advantege. Vrite stating age, 

full details “and salary to Box 835. 
Ad, Wkly, 180, Fleet St,, E.C.4, 
POMALE CLERK for Copy Detail depart- 
ment, Some knowledge an advantage 
but not necessary, lease write 
@iving details cf "eo, exportence, 
Salary required ¢ R, Casson Ltd,, 
29, Hertford - l, 

4PPLIC..TIONS are invited from those 
whose experience would enable them 
to combine tie work of Press and 
ppeale Officer, The appeintzent is 
for a limited period, write giving 
fullest details of past experience 
to the Secretary British Council 
for 4id to Hefugees, 19, Dunraven 
strees, W.1, 


Experienced producti 
ren required by well established 
London Ayency. Previous Agency 
experience und & sound knowledge of 
blocks, tynesetting etc, essentiel, 
Permanent end progressive position 


which carriers a good salary, Write 
stati ng age, exp rience and salary 
requir: to Bex 91 ad, Wkly, 

160, Peet &., E 2 4, 

SILI k AND LISPLAY: Competent 
man wanted able to carry out schemes 


for Company with brenches, to work 


on own initiative, Good es. 
Chelsea area or near, Pox 809, J¢, 
Wkly, 180, Fleet St., E.c.4. 


ADVERTISING REPRESENTATIVE requir- 
ed in Birmingheas area for old 
established trade and technical 
paper. Superannuation, salary and 
commission. State age and resun- 
eration required, Box 806, Ad, 
Wkly, 180, Fleet St., £,C,4, 


ARTISTS with refreshing ideas 
wanted for covers of paper-backed 
novels, Plenty of work - Westerns, 


boxing, futuristic, ete, Also pine 
upe. No lettering, Write Box X,53, 
Tillings, 362, Graye Inn Road, 
¥.C.1. 


DISPLAY MAN AND WINDOW DRESSER 
required for the Midlands, Must be 
experienced with preferably a know- 
ledge of the wine and epirit trade, 
Muet be alert and adaptable and 
able to drive, The position is 
permanent and progressive for the 
right wan, Apply giving full de- 
tails of experience, salary expec- 
ted and age to Box No, 520 Dorland, 
18/20, Lower Regent Street, Londen, 
S$ .¥.1, 


QOOD OPPORTUNITY for experienced 
man on populer and established 
Sporte Mediums, Must be mobile, 
Phone or write for appointment 
giving pearticulers regarding 
experience, SPORTS PUBLICATIONS, 
46, Watford Way, Hendon Centrel, 
Phone Hendon 1934/3370/2929, 


GENERAL ARTIST required, Must be 
fully experienced, 5 day week, 
Phone Temple Bar 2730 or call be- 
tween 12 and 1 o’clock, Studio 
Productions Ltd,, 65, Long Acre, 


¥.C,2, 


ALL ROUND ARTIST required, capuble 
of preparing slick layoute, still 
life, lettering, etc, Fashion 
draving ability en advantage, but 
not essential, Write full details 
of experience, stating salary 
required, Ne letters answered une 
less these details are given, 
Apply Box 684, Ad, Wkly, 180, 
Fleet St., £,C.4, 


SALESMAN; Well-known company need 
expert in outdoor advertising; 
present commission earnings ereund 
£2000 per annus; ege, experience; 
Box 615, Ad, Wk\y, 180, Fleet St,, 
E,0,4, 


ADVERTISING DEPARTMENT of reputable 
food manufacturing company »equires 
caprdle ann of 25-35, preferatly 
with agency experience, but with an 
all-round knowledge of general 
iver*teing procedure, Duties will 
include working with agente on 
press end outdoor schedule, Sure 
knowledge of spece end print buying, 
records and accounts an advantage, 
Write giving full deteils of 
experience and quelificetions, 
stating present eaeclary. Applications 
will be treated in strict confi- 
dence, Box 836 Ad.Wkly, 180 Fleet 
$t., £.C.4, 
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APPOINTMENTS VACANT 


SPACE SALESMEN, whole or part-time, 
London Shipping and Allied connec- 
tions essentiel, Box No, 852, Ad, 
Wkly, 160, Fleet St,, E,C,4, 


WELL-KNOWN MANUFACTURING and dis- 
tributing organisation in North 
London, employing modern marketing 
technique, requires a young designer 
with good knowledge of typography 
and leyout work, The post calls 
for a high etanderd of general 
intelligence, es well ae the above 
mentioned special qualifications, 
Salary according to knowledge and 
experience, Box No, 8 Ad, Wkly 
180, Fleet St., nt. ’ 


ADVERTISEMENT REPRESENTATIVE 
required for developing new, attrac- 
tive monthly London publication, 
Commission and expenses, Box No, 
654, Ad, Wkly, 180, Fleet St., 
E.C,4, 


FIRST CLASS opportunity for Space 
Salesman with connections who cen 
also prepare rough layouts, Weekly 
and monthly publication: state 
salary required to Box 863, Ad, 
Wkly, 180, Fleet St,, £.C.4, 


CONTACTS MAN required by commercial 
art studios, good connections will 
receive good commissions, Box 864, 
Ad, Wkly, 180, Pleet St,, £,C,4, 


TICKET-SHOWCARD-WRITER with creative 
flair and conversant with Silkscreen 
printing for compact Studio 
Finchley, 5-day week, Apply by 
letter stating full particulars or 
phone MAYfair 8932 for appointment. 
Norvic Shoe Co,Ltd,, 28, Grosvenor 
Street, W.1, 


SPACE BUYER WANTED for our London 
Branch, This is the ideal oppor- 
tunity for an experienced Assistant 
Space Buyer to stand on his or her 
own feet for the first time, The 
person appointed will be encouraged 
to work on own initiative and deve- 
lop the department on own lines, 
Applicants must however be capable 
of typing own schedules, and space 
orders, Write age, experience, 
salary and when free to Nevin D, 
Hirst (Advertising) Ltd,, 96, Ebury 
Street, London, 5,1,1, 


EXPERIENCED DISPLAY MAN required 
by London Company to take charge of 
exhibition stand displays, show- 
room and window displays for office 
equipment lines, Must be capable 
man, accustomed to take responsi- 
bility, and with good knowledge of 
display technique, Salary £600- £700 
according to experience, Pension 
echeme, Box 841, Ad, Wkly, 180, 
Fleet St,, £.C.4, 


EXPERIENCED PRODUCTION MAN required 
by London Company to take charge of 
production of technical catalogues, 
ingtruction books, showcards, etc,, 
for office equipment lines, Printing 
trade or agency production —_— 
ence essential, Salary £600-€700, 
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according to experience, Pension 
echeme, Box 842, Ad, Wkly, 180, 
Fleet St., £.C.4, 


SPACE SALESMEN required for North of 
England and South Weles. The 
Manchester Office of HOWARDS PUBLI- 
CITY LTD,, requires Spece Salesmen, 
preferably residing in the above 
areas, to sell ADVERTISING SPACE ON 
BUSES. Good commission and expenses, 
Only men fully experienced in this 
type of work need epply. Write or 
telephone Ur, L, GILDER, Howards 
Publicity Ltd,, 134, Deansgate, 
Manchester, 3, Telephone BLACKFRIARS 
8482, 


PRODUCTION, First class Production 
Man required, Must have at least 5 
years’ recent Agency experience, 
Salary approximately £750 per annum, 
Only firet class men need apply, 
Write in confidence, stating age, 
experience etc,, to Box 865, Ad, 
Wkly, 180, Fleet St., E,C.4, 


APPOINTMENTS WANTED 


ADVERTISEMENT MANAGER with excellent 
spece selling record and Agency 
connections is esceking 4 change, 
Wational and Technical Journal 
experience, Box 844, Ad, Wkly, 1860, 
Fleet St., £,C,4, 


NORTHERN ENGLAND APPEAL, Young man 
experienced production, Executive 7 
years London Agency. North shortly. 
Requiring position in Agency or Pub- 
licity Department, Box 849, Ad, Wkly, 
180, Fleet St., £,C,4, 


FIGURE & GENERAL ARTIST, agency 
experience in National accounts, 
layout, etill-life, etc., seeks 
change, Box 838, Ad, Wkly, 180, 
Fleet St,, £,C,4, 


TECHNICAL, Experienced layout artist 
with Engineering and Scientific 
beckground, seeks creative post in 
rency handling technical accounts, 
50, Box 839, Ad, Wkly, 18C, Fleet 
St., E.C.4, 


POSTER INSPECTOR, Experienced 12 
years, Highly recommended, Resides 
Manchester, Yorkshire and Lancashire 
areas well known, Requires permanent 
appointment, Box 646, Ad, Wkly, 160, 
Fleet St., £,C,4, 


ARTIST seeks part-time work - morn- 
ings preferred, Layout, design, 
lettering, fin/artwork, retouching, 
&7. 10 per week, Box 846, Ad, Wkly, 
180, Fleet St,, E,C,4, 

MAN, with many years agency experi-« 
ence in layout, typography, finished 
art, secks post with a go-ahead 
agency, Box 848, Ad, Wkly, 180, 
Fleet St,, E.C.4, 


GENERAL ARTIST (29) technical, line, 
retouching etc., seeks position 
London or South, Box 862, Ad, Wkly, 


180, Fleet St,, £,C,4, 


COPYVRITER of first class ability 
and considerable experience con- 
petent to assist in other branches 
of advertising notebly Presente- 
tion; Space Buying and Research 
seek position where one or more of 
these abilities will be of use, 
Box 860, Ad, Wkly, 180, Fleet St,, 
E.C,4, 


VERSATILE ARTIST visualiser, 24, 
seeks post in Publicity Depart- 
ment, Experienced in creative, 
technicel, humorous artwork, 
Rough and finished layout typo- 
grephy. Box 53 Ad. Wkly, 180, 
Plest St., £.C.4, 


YOUNG JOURNALIST (30) wide experi- 
ence, good education, seeks change 
in publicity or presse relations. 
Boz 859, Ad. Wkly, 180, Fleet St., 
E,C,4, 


FREE LANCE SERVICE 


EXCEPTIONAL EDITORIAL figure artist 
own studio, West End seeks com- 
merciel work, line, tone, poster. 
Box 840, Ad. Wkly, 180, Fleet St,, 
E.C,4, 


COMMERCIAL ARTIST requires 
process work (line, tone and 
colour). Lettering specialist, 
Finished work from your colour 
roughs, Box 233, Ad, Wkly, 180, 
Fleet St., £.C.4, 


BUSINESS OPPORTUNITIES 


AUTOMATIC SILK SCREEN, "Get another 
quote from Bristol!" and learn 
something to your advantage. If 
you ere troubled by price, 

quality or delivery, send your 
enquiry to Decor Advertising, 

46, Broadmead, Bristol, Tel. 

26817 or 20460, (Room for rush 
jobs, minimum runs 1,000), 


A FIRST-CLASS OPPORTUNITY for 
somebody to buy a monthly journal 
of unique and national interest, 
Established circulation which is 
growing rapidly, Price moderate. 
Box 851, Ad. Wkly, 160, Fleet 
GG, 2B.0,4, 


FIRM of young top level photo- 
graphers with West End Offices 
and darkrooms and most up to date 
equipment and 2 care seek tie up, 
contract or directorship in first 
class publishing House, Publicity, 
concern or Advertising Agency. 
Specialities: Industrial photo- 
grephic coverages for International 
Magasines, Educational Filmstrip 
Production, Surveys for Brochure 
and exhibitions etc, Comprehen- 
sive Library, Propositions will 
be treated confidentially, but 
only top level authorities need 
apply. Box 857, Ad, Wkly, 180, 
Fleet St., E,C.4, 


OLD ESTABLISHED organisation plaec- 
ing @ large amount of Photolitho 
print orders annually, is prepared 
in return for Preferential High 
Standard Photo-litho Plate-making 
Service, to invest capital, Write 
Box 85, Ad,Wkly, 160 Fleet St, BC.4 
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NEWS ABOUT PIOPLE 

ARTHUR W. CURD has been 
appotated advertisement manager, 
Bakers' National association Review 
in succession to W.ALDERSON, who 
died last May . . . HOWARD COOK, 
managing director, Widd (1934) Ltd., 
Sign manufacturers, has left Brad- 
ford for Toronto to raise 80C 
dollars to pay for 200 posters in 
Canada advocating a religious 
revival . . . G.W,GSADLER, studio 
manazer, Hereford Studios Ltd., has 
joined the Rome Studio organisation 
as creative designer... W. 
BuRRINGTON HOUPER, maneging direc- 
tor, Industrial Newspapers, enter- 
tained advertising folk at the 
third annual Motor Industry cock- 
tail party at the Dorchester last 
week, KENNETH HORNE was there... 
A.H,FOX has been appointed adverti- 
sing manager, Stanley Works (Great 
Britain) Ltd,, Sheffield, He wes 
formerly an account executive mith 
J.G.McCullum & Co., Edinbursh... 
After 0, years with the B,1,F. as 
deputy director, WILLIAM HORACE 
YOUNG has resigned from tho Civil 
Service and joined the Daily Mail 
Ideal Home Exhibition. He will be 
joint deputy organiser with C,&, 
-OPPLE . . « F,H WATERS, whe joined 
the Marcon! International Marine 
Company in 1912, and has for many 
years performed liaison duties 
between the Press and Cable % Wire- 
less Ltd., has retired. . . RICHARD 
BRINETT has relinguished the oditer 
ship of Lilliput, JACK HARGREAVES 
has been appointed acting editor 
« « « CHARLES LYNTON-HARRIS, 
lately P,R,O. with Philips Electri- 
cal Ltd., has been appointed adver 
tisement manager, Electronic 
Engineering... J,L.PERREN, 
reported last week to have succeeded 
R,F,DYER as assistant in the Rail, 
Docks, Inland Waterways, and Hotels 
Allocation Section of the Commercial 
Advertising Division, British Trans- 
port Commission, mas, in fact, 
appointed assistant commercial 
advertisement officer earlier this 
year, 


DISPLAY APPRENTICESHIP COUNCIL 
First mecting of the National 
Joint Apprenticeship Council of tho 

Display Producers and Screen Prin- 
ters Assdclation was held last weck. 


ee 


bis 


DEATH OF LIONEL JACKSON; 
FORIER PRESIDENT OF I,1,P.A- 
fonel Jackson, chairman of 
G, Street & Co, Ltd,, has died, 
aged 74, He had been with the corm 
pany since 1897, and had devoted 
his whole business life to adverti- 
Sing. 
Mr,Jackson was a Fellow of the 


Institute of Incorporated Practi- 
tioners in Advertising, and its 
president in 1951, Recently he was 
elected honorary vice-president, 
the only man to achieve that honour, 
He was a keen supporter of NABS, 
Some years before the war he read 
a peper on advertising to the Royal 
Society of Arts. 

4 memorial service will be 
held at St Dunstan-in-the-West, 
Fleet Street, at 12,00 p,m on 
Tuesday, 


h.A. CALLS FOR "OUTDOOR! 

COMPROMISE WITH PLANNERS 

4& Suggestion that the Adver 
tising Association would be happy 
to copoperete in reaching a com 
promise on outdoor advertising with 
planning authorities is contained 
in @ letter written by Drummond 
armstrong, director, Advertising 
Association, and published in the 
ctober 27 issue of Municipal 
Jourmmal, 


His letter says; "There is 
no doubt the whole advertising 
industry believes that with good- 
will on both sides a sensible com 
promise could be reached", 


TQ MEET DALTON 

The Outdoor advertising Indus- 
try Advisory Cowmittec is to send 
a@ deputation to Hugh Dalton, Mini- 
Ster of Town and Country Planning, 
on November 15, to discuss 6 memor 
andum conceming the operation of 
the Control of Advortisements 
Regulations, 


EXPRESS RATES UP 

Increased advertisement retes 
for the Express group, operative 
from December 3, have been announced 
this week. Cost of a single colum 
inch in the Daily Express, unspeci- 
fied position, goes up to £25, and 
for the half-page on page three from 
22,000 to £2,200 (Colour £2,700), 


The coluaminch rete for the 
Sunday Express is £22 10s., and 
for the Evening Standard £11, a 
whole page in the Standard is 
available at £1,000, 


. MORE NEWSPRINT FROM CANADA? 
Next year, Canadian newsprint 

Suppliers may send more newsprint 
to Britain, forecast Laurwnce P, 
Scott, chaiman, Manchoster Guardian 
& Evening News Ltd., when he spoke 
to the Munchester Publicity associ- 
ation, If, they could get a contract 
for a number of years (depondiing on 
the Government) the Canadians. would 
make it their business to squeeze 
out the newsprint, 


CO C go 

Fleet Street Column Club golf 
winners at the Royal Mid-Surrey Club; 
Ceptain's prize H, Gatmood; four 
Somes 1, McKeorm and R, Overett; 
handicap J, Everett. Club 
officers have been clected; claim 
mans, F, Breeden; vice-chaimans, 
H, Dawson-Salmon; treasurer 5.W, 
Sollar; secretary, D, Gooch; 
committees, HI, Fish, WF, 
Cleverdon, J. Sime, 


BEST DAIRY SHOW STANDS 

A Stand dosigned by Berrett 
Brothers (London) Ltd, for tho 
4lfa-Laval Co,Ltui, was awarded tho 
Farmer and Stockbreedcr trophy and 
modal, at the Dairy Show, Olympia, 
Noata Products (Choltenham) Ltd, 
who designed their own stand, won 
the competition for gallery oxhibits, 
Runners up; Rayner & Co, Ltd,, 
designed and erected by Hobson and 
Wise of Woking, and the Poultry 
Farmer designed by Odhams publicity 
department and constructed by 
Beck and Pollitzer Ltd, 


FOR MEETING 

The Incorporated Society of 
British Advertisers has written to 
the Federation of Master Process 
Engravers expressing apprehension 
at the proposed introduction, from 
January 1, of the revised system 
of process engraving discounts, 
Early discussion with representa- 
tives of the Federation Its 
suggested, 


— eperemeeemaememe FRENTE ND “8 
5 | 
: 
ms 
ee : 
: mit 
es hu 
= = 
ss al 
v4 | 7 Be. . 
‘ } ih t 
4 a 
f 
3 a 
es | ) _ 
Me 
m ) | % 
| ; 
| a 
} 
ae | ¢ 
are ' a 
a - 
Fe ' 
oa } 
ae 
a, | 1S.Bahe ASKS GIGRAVERS 
ey 
> } ' 
a 
eaten ee se eC boy ? 


f) on November 15 , 


2) will romain at 12 pagos, 


CWB Nits 

Advertising men from Chelm- 
ford, Colchester, Ipswich, Clacton 
have formed an East Anglian club, 
R,L, Haynes called the first meeting 
+ + « London club forum on Monday 
will include Clive Barwell, J,H,A, 
Cocks, Cyrus Ducker, EC, Mackenzie, 
L.W.Needham, C,J,Rose, Editor of 
Advertiser's Weekly, C.D,Rant will 
preside. , , Basil Sheldon told 
Bradford Publicity Association about 
the part played by posters in 
industry and commerce. . , Trade 
prospects in India were discussed 
by C,R,Mitchard at a Birmingham 
Association lunch , , . The ‘inside 
Story of the Festival! will be told 
by Paul Wright at the Aldwych Club 
. « Glasgow has 
too long ignored publicity, the Lord 
Provost told the Publicity Club at 
their annua] dinner, 


SMALLER PAPERS, FEWER ADS. 

As @ result of the retum to 
tonnage rationing of newsprint, the 
Daily Mirror will have oight pages 
every Monday until further notice; 
on the other days of the week it 
It will 


: not be possible to. accommodate a 


Se te 


} number of special positions on 


Mondays, Front page solus will re- 
main, The Sunday Pictorial will be 
a 16 pp every week until furthor 

notice, Some ads will be excluded, 


|) It is expected that the News 


} Chronicle will have four-page issues 


|} on alternate Saturdays, The Star 


| will be &page on some daturdays, 
f } when there will be no half-page 


Spaces, Half-pages will continue 
in the fullesize issues, Half-pages 
are also to continue in the Daily 
Express. The Mail, Evening News and 
Sunday Dispatch announce that no 
rate increases are contemplated, 


N.S, PROTEST TO SALFORD 

A letter from the Newspaper 
Society asking Salford City Council 
to rescind a decision banning all 
but statutory advertisements in the 
Salford City Reporter, was discussed 
at the Council meeting yesterday 
(Wednesday). The Newspaper Society 
protested that the Council's action 
gave the impression that the Corpor 
ation had motives othor than economy. 


DIRECT MAIL SHOTS AT EUROPE? 
Hugh Bourne, managing dirco- 

tor, Chadwick-Latz Ltd,, went to 
Brussels on Tuosday to discuss with 
his Belgium and Dutch affiliates 
plans for an cxtoncive direct mail 
campaign to be launched on the 
Continent on behalf of a well-known 
national advertiser. 


NEWS IN BRIEF 

First exhibition of the 
recently formed Graphic Arts Group 
was opened at the Castle public 
house, Tooting Broa&iway, on Tues- 
day . .. John Batten, advertising 
manager, Watney Combe Reid & Co,, 
will be a competitor in the Daily 
Express 1,000-mile motor rally... 
Foote, Cone & Belding Ltd, gave two 
cocktall parties last week. There 
were many newspaper ad, executives 
among tho guests , . . Four*page 
supplement was {issued with last 
week's Recorder to mark the paper's 
80th anniversary, It included 
messages from the King and Winston 
Churchill . . . Graeme Cranch and 
Norman Squirrell will discuss con- 
sumer councils at & Roycl Statise 
tical Soclety study section meeting 
e « « Scottish magazine Lion Rampant 
is to be revived... Annual gala 
of Press advertisement lanagers' 
Association is to be held on 
february 9... RT. Lang, former 
head, R,T, Lang, advertising agents, 
left G07... Blotter with a Lay 
Glo slogan has been issued by the 
Woodall Duckham Vertical Retort & 
Oven Construction Co, , . . Largest 


exhibition of office equipment ever | 


held will be staged at Olympia dur 
ing the Festival of Britain... 
&20,000 investment, representing 
5,000 £1 shares in the Caermarvon 
Herald # Associated Newspapers Ltd., 
was left by R,O,Jones, director of 
the group, to J,!|,R.Wynne, and RI. 
Jones, the directorship being vest- 
ed in J.M.Jones, R,G.Jones left 
&y6,86% net. . . *.W, Howard Cook, 
of Bradford, member of the Council 
of the Solus Outdoor Advertising 
Association, the Master Sign Makers’ 
Assoctation, and of 1,S,M.A,, has 
beon adopted prospective Conservu- 
tive and Nat‘onal Libe™ml cand {date 
for Bradford East, 


LATE NEWS 
PRINT DISPUTE; L.M.P.A. and L,S.C, 
announced agreement in principle 
three points; Basic rate £7, 15s., 
unlimited overtime, one apprentice 
to three journeymen instead one to 
four, Imported matter will be per 
mitted. If difficulties arise 
during agreement negotiations they 
will be referred to arbitration, 
Position journals following resunp- 
tion work; Radio Times out Friday, 
Other publishing dates; Popular 
Gardening (Nov. 7), Amateur Photo~ 
grapher (Nov, 15) Autocar (Nov, 10) 
Cage Birds (Nov. 9) Flight (Nov, 9) 
Farmer and Stockbreeder (Nov, 14) 
Metal Industry (Nov. 10) Motor 
Cycle (Nov, 9) Motor Transport 
(Nov, 11) Nursing Mirror (Nov, 10) 
Poultry World (Nov, 9) Motor Cycle 
and Cycle Trader (Nov, 17) Wireless 
and Electrical Trader (Nov, 11) 
Wireless World October issue (about 
Nov, 15) Amateur Gardening (Nov, 
14) Glamour (Nov, 14) Home Notos 
(Nov, 17) John = o = London's Weekly 
(Nov, 10) Lucky Star (Nov, 6) Prac- 
tical Engineering (Nov, 10) Silver 
Star (Nov, 17) Smaliholder (Nov, 
10) Sunny Stories (Nov. 17) Titbits 
(Nov.l11). Aeronautics, Gardening 
Illustrated, London Opinion, Prac- 
tical Mechanics, Practical Televi- 
sion and Wireless World will appear 
{n Decomber, Practical Wireless 
Jenuary, Motor, Aeroplane, Motor 
Cycling, Cemmereial Motor, and 
Cyeling will resume week onding 
Nov,ll. 
TOM HOPKINSON, Picture Post oditor, 
dismissed "following a dispute 


about handling material about 
Korean war", 

TED CASTLE, associate editor, is 
new editor, 

R,S,WRIGHT, Senior sales rope, 
appointed general manager, Ace 
Engravers Ltd., Layton's Birminghan 
bouse, 

BLOCK DISCOUNT CUT; I.1,P.A. 
Council met Master Process Engravers 
yesterday (Wednesday) afternoon 

to discuss the proposed revision of 
discounts to agents, 


NEWSPRINT; Report of interview 
with Wilson given board of News- 
print Supply Co. by representatives 
Friday, No statement issued, 
Understood subject of interview 
was future Canadian supplies, 
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Novemper 2, 1950 


ADVERTISER'S WEBKLY 


Sudden Death Of J. C. Akerman, Founder 
Of ‘Advertiser’s Weekly’ 


DYNAMIC PIONEER OF ORGANISED ADVERTISING 


Mr. John Camille Akerman, one of the ow ing figures 
in the Fleet Street world, died on Monday, aged 70, at his 


Hampshire home, Througham Place, Beaulieu. He was the 
founder of ADVERTISER'S WEEKLY, and among the foremost 


of those upon whose pioneer 
work has been built the present 
structure of advertising and the 


Press. 


As 1s recalled below by those 
closely associated with him, he, 
more perhaps than any other 
man, provided the dynamic for 
the early development of organ- 
ised advertising in this country, 
and for the establishment of 
newspaper - advertising agency 
relationships on lines now long 
established and accepted. 

At the time of his death he was 
vice-chairman of United News- 
papers Ltd., Provincial News- 
papers Ltd., Hlustrated News- 
papers Ltd. and Argus Press Ltd 


Jack Akerman had a varied and 
exciting career. He began as a 
seaman before the mast, and 


came to Fleet Street in the great 
days of newspaper development 
with which Lord Northcliffe will 
always be associated 

It was in 1909 that he made his 
first venture im advertising 
journalism by acquiring the 
monthly Advertising World from 
its founder, Lord Camrose, offer 
ing, in Lord Camrose’s own words 
a wickedly low price,” accepted 


because of Akerman’s “charm of 
manner.” 
Then, in 1913, he founded 


ADVERTISER'S WEEKLY, with Mr 
George Edgar as its first editor 

As organiser of a series of ad 
vertising exhibitions, Akerman 


The ending yesterday (Wednes- 
day) of the London printing 
toppage has bled us to 
publish this week these special 
tributes to J. C. Akerman. 
Other news has been unavoid- 
ably curtailed owing to pro- 
duction difficulties. 


soon attracted the attention of 
Lord Northcliffe, as a result of 
which he was appointed to The 
Times in 1916 


It was during the 1914-18 
war that his close associate, 
George Edgar. died, and 


ADVERTISER'S WEEKLY passed to 
its present owners. Akerman was 
called to the Admiralty and did 
mportant work as Director of 
Steel and then of Labour and 
Housing under Lord Pirrie, being 
responsible for the supply of men 
to shipyards to make good the 


losses in merchant shipping. Inci- 
dentally, he came into close con- 
tact with King George V during 
tours of dockyards and industrial 
centres 

After the war he rejoined The 
Times, becoming advertisement 
manager and, later, associate 
general manager. It was he who 
negotiated The Times agreement 
with agencies. After the war, 
also. he founded Modern Trans- 
port 

Becoming associated with Mr 
William Harrison, of the Inveresk 
Paper Company in control of the 
Daily Chronicle, he left The 
Times in 1928 to become vice- 
chairman and managing director 
of United Newspapers, then pro- 


prietors of that journal. When 
the Daily Chronicle merged with 
the Daily News, Akerman joiuned 
the News Chronicle board but 
remained managing director of 
United Newspapers and its asse- 
ciated company, Provincial News 
papers, which he built up to their 
present prosperity, proving an ex 
cellent team-mate to Sir Herbert 
Grotrian, who had become chair 
man of Provincial Newspapers 


Many people in important 
newspaper ¢execulive positions to 
day owe their opportunities to the 
generous help of “J.C.A..” to his 
shrewd judgment of character and 
capacity for making swift deci 
sions 


A gifted artist, he had various 
avocations—angling in Hampshire 
streams, carpentry, and fruit 
growing. In the realm of sport 
he was associated with Rear 
Admiral Sir Lionel Halsey in the 


1.€ 


Akerman 


revival of the National Sporting 
Club 

He is survived by Mrs. Aker 
man, who loyally supported him 
in his many activities and is affec 
tronately known to his friends in 
Fleet Street 

The funeral ws at South Stone- 
ham Crematorium, Southampton 
to-day (Thursday), at 2.30 p.m 
A memorial service will be held 
later in London 


Tributes To*‘A Man Of Genius And Vision’ 


Among leading advertising 
and Press men who pay tribute 
to Mr. Akerman’s memory are 

Sir Harry Brittain, the eminent 
publicist and director of Provin- 
cial Newspapers and Illustrated 
London News and Sketch 

“| knew Jack Akerman for 
some forty years. He played a 
leading role in the Provincial 
Newspapers group and the Illus 
trated London News and Sketch 
1 particularly recall working with 
him in 1930 in organising the 
Fourth Imperial Press Conference 
in Great Britain, the first of which 
1 originated and organised in 
1909. I don't think I ever met « 
man who could arrive at the rea! 
point of a problem more accur- 
ately: he always saw the wood 
without the trees. A wonderfully 
loyal colleague and a delightful 
companion, with a dry sense of 
humour, he inspired a great deal 
of affection. And he certainly was 
a worker! When a stiff problem 
had to be tackled, hours meant 
nothing to him 

“Not only had he an excellent 
brain, but he also possessed great 
manual dexterity. He was much 
interested in carpentry, in which 
he indulged at his Hampshire 
home. At a Meeting that lasted 
an hour or so, he would prob 
ably draw half-a-dozen beaut) 
fully-executed heads on his blot- 
ting paper—-but that did not 
prevent his maimtaiming a very 


keen grasp of the subject under 
His knowledge, help 


discussion! 


and experience were of the 
greatest value. | personally feel 
that | have lost a very dear old 
friend.” 

Andrew Milne, director 
genera! manager 
Record, Mens Wear 
Textiles 

“The great work which Jack 
Akerman did and the powerful 
influences he brought to bear on 
the advertising and publishing 
world in days gone by can never 
be properly estimated 

“| have seen him scores of 
times organising and planning 
many of the big undertakings of 
20 years ago-—advertising exhib: 


and 
Drapers 
British 


tions, conventions, celebration 
dinners and gatherings of all 
kinds. Nearly always he used to 


work behind the scenes inspiring 
and enthusing co-operation as a 


real leader should There will 
never be another Akerman. Noth 
ing was too big for him, and 4 
little startling were some of his 
suggestions and ideas in those 
days, but he would handle them 


to success. He was a real pioneer 
in almost everything he under 
took. and if no one else could 
do the job, he would do it him 
self 


“I recall the tremendous work 
he and Jim Murray Allison did 
when the British delegation went 
to America to bring the | nited 
States Convention to London in 
1924 


A good deal of ba oom 
lobbying had to be done to secure 
the necessary votes to bring the 


Convention to Great Britam. hk 
was a much bigger job than most 
people understood at the time, but 
out of it has grown the Adver 
tising Association and organised 
British advertising as we sce it 
to-day, thanks very largely-——and 
1 am sure Harold Vernon will 
agree with me 41o Jack Akerman 

Apart from the work he did 
im the States inducing the Ameri 
can advertising men to vote for 
London, he originated the idea of 
the big opening reception of the 
International Advertising Con 
vention in 1924 when 5,000 dele 
gates and the friends assembled 


at the Albert Hall to give the 
Convention a start off 
Nothing like this had ever 


previously been done in our busi 
ness. What an undertaking and 
what a success it was, and how 
it helped so much to dwarf the 
little things that inevitably go 
wrong with a Convention of this 
size' My confréres of those days 
will agree that Jack Akerman was 
the man who did it. In fact he 
was in charge of all the enter 
tainment and social events of that 
particular conference 

On one occasion those con 
cerned with the Advertising Asso 
ciation early days will recall the 
necessity for raising £10,000 
guarantee for an exhibition at 
Olympia. Where to get the moncy 
was the big problem. ‘Leave it to 
me" says Jack Akerman. It was 
there within 24 hours—one of the 


(Continued on next page) 
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quickest and most difficult jobs | 
have seen. 

“Having been a colleague of his 
on very many occasions, | found 
him the easiest man in the world 
with whom to work. ‘Here is the 
job,’ he would say, ‘get on with 
it.” He had the happy knack of 
getting the best out of every one 
with whom he came in contact 
You did not work for Akerman, 
you worked with him. 

“He had much to do with the 
original founding of The Thirty 
Club of London, and 20 years ago 
was one of its great leaders and 
set the seal on the prestige and 
dignity which The Thirty Club 
holds to-day. 

“He was a great friend to many 
a less fortunate advertising man 
but always quietly and in the 
background. Was he not given 
The Publicity Club Cup for his 
great work in advertising? 

‘lL can see him now when 
tackling a big job beset with 
difficulties, obstacles and resist 
ance, and everybody looking a bit 
worried, he would say, ‘Don't 
worry boys, it'll be all right on 
the night'—and so it was. He was 
one of the old school of great 
workers to whom must be given 
much of the credit for the posi- 
tion which British advertising and 
publishing hold to-day.” 


Organiser Of 
Early Conventions 


Ww. W. J. Studd, director. 
Illustrated Newspapers Ltd 

“With the untimely and unex 
pected passing of John C. Aker- 
man, Fleet Street has lost the man 
who laid more than one of the 
keystones upon which the struc 
ture of modern advertising in this 
country now rests. The early ad 
vertising trade Press, the adver- 
tising exhibitions from Wembley 
onwards, the great conventions of 
the twenties, out of which the 
Advertising Association evolved, 
the agreements between the news- 
papers and the advertising agen 
cies—all were the inventions of 
his brain and powers of negotia- 
tion born of wide experience. 

“Apart from a vast knowledge 
of the Press, printing, and adver- 
tising in particular, he had a 
shrewd and charming side to his 
personality in that he freely 
recognised that he could not do 
everything himself There was 
ample evidence that he did not 
try. He bad an uncanny apprecia- 
tion of men and their peculiar 
capabilities for particular tasks, 
and there are many ‘middle-agers’ 
in advertising to-day who owe 


much to ‘J.C.A. and could go to 
him at all times with a knotty 
problem and be sure of sound 
advice. 

“Beneath the surface of pure 
business Jack Akerman had a 
sense of humour and persona! 
kindliness which enriched the ex 
Perience of those whose great 
pleasure it was to know him 
There is consolation that in his 
latter years ‘J.C.A.’ enjoyed his 
sport and hobbies in the beautiful 
Hampshire country he loved so 
well 

“We pass this sad day in 
memory of him, and his valuable 
life contribution to our craft.” 

Roy Clark, advertisement direc 
tor, The Star 

“With Jack Akerman has 
passed one more of the little 
group of men who, in the adoles- 
cent years of the century, shaped 
our ends in advertising 

“He was behind the various 
exhibitions which demonstrated 
advertising to the public: he took 
a leading part in the formation of 
the Advertising Association, was 
the originator of the standard 
agreement between newspaper 
and advertising agents, and the 
first chairman of the Advertise 
ment Committee of the N.P.A 

“Always friendly and approach 
able, his quick wit and kindly 
smile hid a reserved and sensitive 
nature, and there were few who 
had the privilege to know him 
intimately. Yet, in high places, 
his opinion was sought and his 
judgment trusted, and there are 
many prominent men in Fleet 
Street to-day who owe their big 
chance to Akerman 

“It was my privilege to organ 
ise the 2ist Birthday Luncheon 
of the ADVERTISER'S WEEKLY, at 
which he was the guest of honour 
Lord Camrose took the chair, and 
the Stationers Hall was packed 
with most of the famous figures 
in Fleet Street and advertising 
His persona! reception was tumul 
tuous and will always remain « 
tribute to his popularity 

“To all who knew him, his 
name will be remembered with 
gratitude and affection 

“To many more who did not, 
his genius and vision will have a 
permanent influence on the shape 
and pattern of their daily work.’ 


Burlingham Publications Ltd 
ire publishing a new monthly 
journal Australia Calls, for distri 
bution in this country among pro 
spective setticrs in Australia. It 
has 48 pages plus covers; type 
area 94 in. x 6} in 
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Prospects In Bermuda For 


U.K. Advertisers 


By FORD BAXTER, General Manager, Bermuda Press Ltd. 


LTHOUGH Bermuda is 
A oldest self-governing 

colony in the British 
Commonwealth —her __ Parlia- 
ment is second in age only 
to Westminster — many United 
Kingdom manufacturers are un- 
aware of the numerous trade 
opportunities that exist for 
them there. 

On a recent trip to England | 
discovered that a large number 
of people confused Bermuda with 
Burma and Bahamas or vaguely 
thought that Bermuda was some- 
where in the British West Indies 

Geographically, Bermuda is 
only about 700 miles from the 
United States—in terms of time 
the Colony is a three-hour plane 
trip from New York. It is no- 
where near the farther southern 
Caribbean colonies. 

Owing to the fact that Ber- 
muda’s main industry is tourism, 
the standard of living in the 
Colony is high, and there is no 
native or peasant class. The only 
loin cloths or sarongs worn in 
Bermuda are those which drape 
the torsos of the American or 
Canadian visitors when bathing 
at the pink coral sand beaches 


Dollar-Spending 
Tourists 


Bermuda is a heavy earner of 
dollars, although the legal cur- 
rency is sterling. In addition to 
dollar spending tourists, there are 
two American military bases in 
the Colony where dollar payrolls 
are dispersed. 

An American tourist or ser- 
viceman can order a British car 
in Bermuda, pay for it with 
dollars and accept delivery in the 
U.S. British car manufacturers 
have fully recognised the poten 
tialities of the Bermuda market 
where several thousands of their 
cars are daily on public exhibi- 
tion while in use along the roads 

Bermuda departmental stores 
effectively advertise British pro- 
ducts in American publications, 
urging the prospective visitor to 
come with an empty travelling 
bag and buy his made-in-Britain 
clothing here. 

The Colony’s market is out of 
all proportion to the resident 
population of 42,000 and the area 
of 19 square miles. The value of 
1949 imports was £7,182,177, of 
which £1,937,587 worth came 
from the U.K. Devaluation of 


Coverage in the London Postal Area 


62 out of 73 


Wholesalers handling stockings 
and knitted underwear 


the pound provided British manu- 
facturers with an opportunity to 
do much more business in ser- 
muda. Moreover, there is at 
preseni a long list of items which 
are on a deterred list and may 
not be imported from dollar 
countries. In addition, the Ber- 
muda Government insists upon 
other supplies being bought in 
the sterling area if prices and 
quality are competitive. 

Ihe customs duties collected 
on imports from January 1, 1950 
to the end of August amounted 
to £924,435. The British pre- 
ferential tariff gives U.K. ex- 
porters an advantage over non- 
British countries. On some mer- 
chandise, there is an advantage 
of at least ten per cent, but, 
generally, the difference is 
approximately 24 per cent. 

he shops in Hamilton, the 
capital, where British goods are 
always On prominent display, are 
second to none in the world, 
comparing favourably with those 
on Fifth Avenue in New York 
and Bond Street in London. 

Many Bermudian businessmen 
fear the inherent danger of a 
single industry economy. Manu 
facturers abroad are being in 
vited to set up industries in Ber- 
muda and some have already 
taken advantage of the offer 

It is hoped in the final analysis 
to have 25 to 30 different industries 
located in Bermuda. It is felt 
that any type of factory develop 
ment which could barm Ber 
muda’s amenities would neces 
sarily have to be avoided. A 
spokesman for the Government 
committee which is screening 
applications, made this state- 
ment: “We are not thinking only 
in terms of actual manufacture. 
Some industries abroad will be 
interested in settling a section of 
their production in Bermuda. For 
instance, a firm may decide to do 
all the packaging of their goods 
in our Colony.” 

Any such foreign companies 
would be given a draw-back of 
duty paid on the imports of raw 
materials provided the manufac 
tured article was not sold in Ber 
muda. 

The Colony'’s newspapers and 
radio station are excellent media 
for United Kingdom advertisers 
who seek a foothold in Ber 
muda’s market. The results may 
be surprising to the advertiser 
who, until now, has not capita 
lised upon the opportunities 
which exist. 
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BOWATERS 


THE BOWATER PAPER CORPORATION LIMITED 


(45/- overseas) 


PUBLICATIONS 
NEWS AND NOTES 


The design achievements 
of Milner Gray are described 
in an article by George But- 
ler, art director, J. Walter 
Mame tng Company in the 
Nov r Art and Industry... 
October/November House and 
Garden contains 624 pages of 
advertising out of a total 
of 110 pages - the most sin- 
ce the magazine reappeared 
in 1946...The summer number 
of Printing Review contains 
forty pages of editorial and 
about the same amount of ad- 
vertisements...The November 
Motor Show issue is the 
first monthly number of Good 
Motoring. The magazine now 
has a four-colour cover. 
Single copy; one shilling; 
annual subscription; 13s. 6d. 
post free...The October num- 
ber of Ice Cream Industry, 
largest ever published, com- 
prises 105 pages of advert- 
isements...The special Oct- 
ober number of The Practit- 
sioner, sub-titled “Advances 
in Treatment 1950”, contains 
150 pages of text and 80 of 
advertising (£40 per page 
pro rata)...The Manager now 
has a slightly increased i 
ge area, and the use of Ple- 
ntin for body-type.Type area 
for advertisements is unche- 
nged, but rates are up, in 
some instances by 50%. ..Ow- 
ing to the printing dispute 
the November and December 
numbers of Modern Housewife 
are to be combined into a 
single bumper Xmas issue... 
The Country Life Motor Show 
number, at the normal price 
of 2s. is increased in size 
to 128 pages. Advertisement 
pages total 75, including 13 
in colour...The News Chron- 
icle is to publish the 195] 
edition of the Japhet and Ha 
ppy Annual during the first 
week of November; price 3/6. 


Published by the Proprietors, BUSINESS PUBLICATIONS, Led. 180, Fleet Screet, London, £.C.4. 
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